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Abstract

The deepening development of the intelligent media era has catalyzed a paradigm shift in content
marketing, while the integration of generative artificial intelligence technologies provides novel
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momentum for the e-commerce transformation of traditional cultural IP. By reviewing the concep-
tual background, evolutionary trajectory, and complementary advantages of “traditional cultural IP
+ e-commerce,” this paper identifies three critical challenges: talent shortages, digital transformation
barriers, and communication bottlenecks. To address these issues, we propose a systematic frame-
work: institutional safeguards to define developmental boundaries, cultivating tech-savvy talent th-
rough education as the core driver, and optimizing e-commerce ecosystems as practical implemen-
tation vehicles. Only by embedding cultural consciousness into technological innovation and uphold-
ing value rationality within commercial operations can traditional cultural IP achieve creative trans-
formation and innovative development. This approach positions e-commerce platforms as digital in-
frastructure for inheriting Chinese civilization and reinforcing cultural confidence.
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