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Abstract

In the digital era, e-commerce has witnessed a rapid growth, and visual communication has emerged
as a crucial factor influencing consumer decisions. The design of e-commerce posters has undergone
a paradigmatic shift from the static to the dynamic. This article primarily delves into the transfor-
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mation of visual language in e-commerce posters, contrasts the disparities between the application
of static and dynamic posters, and conducts the analysis from three aspects: the dynamic interpre-
tation of graphics, the information guidance of text, and the emotional expression of color. Research
indicates that dynamic e-commerce posters possess distinct advantages in innovating visual lan-
guage, enhancing information transmission, and stimulating emotional resonance. Alongside the
iteration of digital technology, dynamic posters will further facilitate the individualized develop-
ment of e-commerce visual communication. Designers are required to actively construct the expres-
sion methods and narrative logic of dynamic posters to create works that are both innovative and
possess strong communication power, assisting various platforms and brands to stand out in the
competition.
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Figure 1. The poster of the 2023 Aranya Drama Festival
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Figure 2. The work “SMASH” by Heyu Studio
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Figure 3. The graduation design works of China academy of art in 2023: “The Exploding Brain Garden”
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Figure 4. Tmall supermarket’s 13th anniversary celebration poster

4. RIEBH+ZAFRER

MUGEFRE 78 7RI T SIS HEAR M AR, PR BT 1AL AR IR (8] IRt T+
= ARSI IEAR N 4), TR O RECT <137 KRR BRCR, EI7RIbs/ “SEai 3 7
PE7 DA S NIRER 15 AR5 SIS, 34 “1 JofbRk” S il i s AAh e, B
“CHERD - AR - HINE R AR s R T ORISR 7 i AR TTERCR M 3D A BOR SEBLALTE I

DOI: 10.12677/ecl.2025.1451662 3472 R SRS


https://doi.org/10.12677/ecl.2025.1451662

RIS, Bleg

ZYERE, XA BORTR BE AL S0 3R 61 th v SR B A (] BR ), 2 4 e LA IR 5T 9%
Yyt G RAGEMBERE . 5. HOONRR, SBIERRRNIRE. AU &, R
PR JEE 1 [R5

4.2. FREHfRE

PR GENGE « AT DEARRN CTER I RIEA RIS U AATTEERI X A 15 BTN L
AbFE, AR FHOGERMER, A 2AE RN, KRR BIRS RO B FE, AT EOA
FISGEINE . R E A, WARINEEIRARE, SRR R R A, T
G RBCT AR A RV RI A ARSI AR, Bt IiE I sh 25 it i, K5 2 DU B 7 s 3,
FEAS AR RENE FE I (8] (L P2 D4R A BB 9]. AT Q5 BAR AT o, — D i w] DA Rkt
GOMARFENAE BB, B[R A8 0 SR B A, KORSE s TR RIAERULEER,; H—J5
T e 6 1% 1) ST AR 125 6 F D', E 24BN A5 R b Ut PR R b (45 B A PR S 1)
WBMAEAE, TR —FERFIEZE, Es 5 “Hsh” , BEmfeEAERA M 1R TR ik
MINA . BRI, ShASPUE R R &S I SR 5 SR ), JFREe s i iz ACR, s iR &2
AR 4l JERE AR AR R A AN 2R 48, 45 2 By I AEAZ sl

FE SR B AR U, SR NN ] R 25 A9 o LD e It Bkl B 523t 65 (1) T A
PR G AR BRI BAT A TR B IR ARG 0, T Sh &R AW A K 3 A 7T R AR B I 307
AN TR BN IR, BEfS A ot 5 SALL, ITREALIEE D7, RERS AEAL o AT EAT N E R,
AT N RID I o AL FER R RELERE 7347 » B AR I 2 B SO 1 S A IO IS A% R R PR
ARSI AN, A SR8 5 MBS SR8 B LR S, I )
MBEALIE TSR At 7T s .

4.3. TRRILISH A

VEAR
23y s

MY GLOBAL ; MY GLOBAL :
Q025 NEWDISCOVERY 12-2Q 2025 NEW DISCOVERY 1.2-2Q

BIRSRIE: VT R4 [E R DesignStudio.

Figure 5. Tmall global global import new year shopping festival online venue poster
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