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Abstract

Against the backdrop of the digital economy and the rural revitalization strategy, the wolfberry
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industry in Zhongning County faces the structural contradiction between the traditional marketing
model and modern consumer demands. This study systematically analyzes of the industry’s devel-
opment and the current marketing situation, revealing core issues such as deviations in demand
insights, inefficient channel coordination, and weak brand communication caused by insufficient
data empowerment. The research proposes a four-dimensional optimization strategy based on big
data: constructing a product innovation mechanism driven by consumer behavior, establishing a
dynamic price response model, building an integrated omnichannel architecture, and implement-
ing a precise communication strategy. It is hoped that this research can promote the sales of wolf-
berries in Zhongning County and even across the entire Ningxia region, providing a theoretical ref-
erence and practical example for the digital transformation of geographical indication agricultural
products.
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Figure 1. Data center architecture
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Table 1. Customer hierarchical service policies
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