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Abstract

In recent years, the concept of IP has continued to gain popularity. Many products developed based
on IP have achieved high returns thanks to the story background, emotions and values endowed by
IP. The current Internet environment provides new ideas for the development and operation of IP
products. However, it is also very important to create high-quality IP and extend the IP life cycle
through relevant marketing strategies. This paper takes the IP marketing strategy of Lina Bell in
Shanghai Disneyland as the research object, deeply analyzes the current marketing situation of Lina
Bell IP in Shanghai Disneyland, explores the merits of its IP marketing process and provides ref-
erences for the IP marketing of other brands. At the same time, it discovers the shortcomings and
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proposes relevant improvement measures to provide some reference suggestions for the optimiza-
tion of related IP industries.
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