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Abstract

With the rapid development of Internet technology and the increasing popularity of e-commerce, e-
commerce development of specialized agricultural products has become an important way to in-
crease farmers’ income and promote rural economic development. Shangqiu City, Henan Province,
as an important agricultural city in this province, has many unique agricultural products resources.
Exploring the development path of its e-commerce is of far-reaching significance for improving the
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added value of agricultural products, expanding sales routes and promoting the overall revitaliza-
tion of rural areas. The purpose of this paper is to analyze the development status of e-commerce of
characteristic agricultural products in Shangqiu, discuss the existing problems and put forward the
corresponding development and promotion paths, which can provide useful reference and refer-
ence examples for the development of e-commerce characteristic agricultural products in local and
other regions.
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Table 1. Sales of e-commerce in Shangqiu City
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Table 2. E-commerce brands of characteristic agricultural products in Shangqiu City (part)
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Table 3. Differentiation analysis of e-commerce development of characteristic agricultural products in Shangqiu City
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