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Abstract

Short video sales promotion, as a new marketing model in e-commerce, is profoundly influencing the
consumer market mainly composed of college students with its efficient and precise ability to convey
product information. This study conducts an analysis from three dimensions: model characteristics,
user psychology, and marketing strategies. In the future, with the continuous development of artificial
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intelligence, short video sales promotion will evolve deeply towards immersion and personaliza-
tion. Businesses should dynamically track the changes in college students’ consumption behavior
and continuously optimize their marketing strategies to maintain a competitive edge in the digital
economy era.
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