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Abstract

In the context of the deep integration of digital technology and e-commerce, West Lake, as a typical
representative of World Cultural Heritage and urban public space, has its landscape perception sig-
nificantly influenced by digital media. Starting from the dual perspectives of phenomenological
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critique and architectural practice, this study constructs an analytical framework of “bodily pres-
ence-digital mediation-e-commerce drive” to explore how digital media reconstructs the landscape
of West Lake through visual and narrative means, and the impact of this reconstruction on tourists’
on-site perception. Meanwhile, it delves into the role of e-commerce marketing in this process and
proposes targeted optimization strategies. The aim is to promote a shift from “viewing West Lake”
to “dwelling in West Lake” among tourists, and to provide theoretical and practical references for
the sustainable dissemination of cultural heritage and the innovative integration of e-commerce.
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