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Abstract

With the rapid development of digital technology, traditional book marketing models are con-
fronted with multiple challenges such as changes in readers’ behavior, intensified market competi-
tion and shrinking marketing channels. To ensure the sustainable development of book marketing,
in the market environment of “digital technology+”, the marketing strategies of books urgently need
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transformation and innovation. This article attempts to analyze the current situation and problems
of the book market, starting from the predicaments faced by traditional book marketing, and com-
bining the current digital development trend. Taking digital marketing theories and cases as the
entry point, it proposes innovative marketing strategies centered on data-driven, precise reach, and
immersive experience, providing theoretical references for book publishing and sales institutions.
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