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Abstract

With the continuous development of digital economy digital technology, the practice of art digitiza-
tion has gradually achieved widespread attention and brilliant results. Under the craze of meta-
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universe issues, the content creation and expression forms of digital art have also suffered a certain
impact, and have given rise to a brand new profit model—meta-universe digital art exhibition, which
has brought brand new development opportunities for the exhibition hall industry. This paper
takes an exploratory perspective to study the marketing strategy of this kind of exhibition to break
through in the diversified art exhibition market on the basis of combing the concept and character-
istics of meta-universe digital art exhibition. Cutting in from the perspective of semiotics, it summa-
rizes the strategic suggestions for symbolic marketing of exhibitions, expands the marketing ideas
of emerging art exhibitions, and provides certain experience and inspiration for the sustainable de-
velopment of related cultural industries.
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