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Abstract

With the rapid development of the social economy, the scale of consumption of Internet consumer
finance products continues to expand. It can be anticipated that China’s Internet consumer finance
market will maintain a positive development trend. This paper takes “comparison and trends of
internet consumer finance products” as the core issue and conducts relevant research by employing
methods such as literature analysis and comparative analysis. It provides a basic overview of the
current status of Internet consumer finance products in China and identifies several existing prob-
lems, including an imperfect credit reporting system, severe product homogenization, and inade-
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quate infrastructure and regulatory systems. In response to these challenges, three targeted strat-
egies are proposed: First, to refine and enhance the credit reporting system for Internet consumer
finance. Second, to intensify the innovation of Internet consumer finance products. Third, to rein-
force the basic service infrastructure for Internet consumer finance products.
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Figure 1. Conceptual diagram of long tail theory
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LR Y 2 R T 0 LR PR R RS I — AN B M 13, s 5 RS, BRI =2k
—RENARAT, DAEREITAE, XRREWE RS AN EEARG, ARYE T E A RBRATAMIHE
RER, #E 2023 4F 12 AR, FRERDIVRAT AN AT VISR EIL R 47.8 Ji427t, Hd, B 58%K
fi bl 86.19%, SN 41.2 A ot, HAMVE RITERL N 6.6 Fieon, At 13.81%': R FEA IEA MR
HIRERAT, A 2023 4 12 AR, MRS 30 FKIH A miA 7R 7 AR B IE . R PEER
PRI 2 A I B, # A 2023 4EK, FRIETH 2GRl A = 15 = M 2. 2019 4K A E BT 42.3%,
PEHRALI N 8243.6 1470 2 =R BB, ZIRMEENMAEBRARL AW ERME L, WITF &85
S EVERICIEM P2P &, Hrb, fEBEE OCTRVEREILE ST S ME A Mmifm, —Letpel
HEIRALIM O & P2P AL SRR KRS 2 MR T, #% 2023 4K, K447 2o s R
360 [MHE R ARENL) S 1035 1476 3.

IRABUCEE R BERE, ATCUREL, M 2013~2023 4, REA&TH M EELH— BERFEERD LT
%, 2013 4F°4 12.83 JifL.ot, 2023 44 43.97 Jif4o6, #%F 2023 4 11 K, WEHSHEHRLFEL
WL R 42.79 4276, Bz E—F R B 6.3%".

Table 1. Existing Internet consumer finance companies in China (selected)
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L E N RARATE M (2023 SF4 RN BT SR .
2R R A AT B . https://www.jiemian.com/article/10616990.html .

SEEEE: PETFELFREME: http://www.ec100.cn/detail--6645780.html .
E K Gt )R 2013~2023 FE AL £ B S S B B B B 5. hitps://www.gov.cn/guowuyuan/2014-02/24/content_2623368.htm .
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2 Hi ] TR O 9 ol < Rl i 200 I 2 oAb S, 7 o AR TE R B2 . R
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Table 2. Mainstream products in China’s Internet consumer finance market
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Table 3. Main consumer products of Internet consumer finance users in 2023
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https://www.nifa.org.cn/nifa/index.html.

MRYEZE 3, ATLURIL, B AT b oRER 5 F P A R B RV 9 4 il A ATk AR R AR T Ak, S Ab, ik
BEE. M. HASUR. BERARITEAUR 55 S 4.8%. 4.3%. 4.2%. 3.9%F1 2.7%.

Table 4. The age of consumers covered by Internet consumer financial products
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Table 5. The proportion of people with credit records of the People’s Bank
of China in 2023
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FEIEFILR 72.7%
RIE I E T3 27.3%

kiR HENRBITEM AT 2023 51513
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