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Abstract

With the rapid development of e-commerce, online sales channels for agricultural products have con-
tinued to expand, providing new opportunities for the promotion of local specialty products. As
China’s first meat rabbit breed with complete independent intellectual property rights, the Southern
Anhui Yellow Rabbit boasts advantages such as fast growth, high-quality meat, and strong stress
resistance. Its industrial development is of great significance for breaking foreign breed monopo-
lies and promoting rural revitalization. However, the current development of the Southern Anhui
Yellow Rabbit industry in the e-commerce environment still faces many challenges, including insuf-
ficient utilization of online channels, a mismatch between product positioning and consumer de-
mand, inadequate promotion of health attributes, monotonous marketing methods, and imperfect
anti-counterfeiting and trust mechanisms. This study conducts an in-depth analysis of the online
consumption data of the Southern Anhui Yellow Rabbit through methods such as in-depth inter-
views, questionnaires, and quantitative analysis. It examines the consumption status and potential
market of the product and, based on classic theories such as the AIDMA model and the Fishbein
Model, proposes precision marketing strategies. These strategies include optimizing online channel
operations, precisely positioning products, strengthening the promotion of health attributes, inno-
vating marketing methods, and improving anti-counterfeiting and trust mechanisms. The findings
aim to provide theoretical support and practical guidance for the sustainable development of the
Southern Anhui Yellow Rabbit industry, facilitating its transformation and upgrading in the e-com-
merce environment.
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1. 531§

MEAESR,  HLTR 5 AR AR i A R A OB RO IRE LB [1]. s s R VE N IRE S N R B
S HERVUBU AR A, BAERKEEIR AR TETEREISS, H LA X T T A% [ 4
Fh2EWT . Bh I 2 FHRM BAT R S R, FEAE 13738 S (KOAR, R A F 7 7 551 S A HESE R 31
WET R FETHETEF 1, BROVBE RS B G b kA A D 1) . ASSCIE RS 7 A 46 B B diE SRS A
FRPLAE TR S5 N IR FE IR S8k, R LA L PR G 4 8 B SRS

2. BEEHNBSAE

A5 112 4 (Precision Marketing) & —f 3k T R 20 M AT 9% 5 A7 DI 82 1007 B SR, 15 (R JE A v
TRIVH 2 2 T RN 4, S E 4 BRI A0 v ROC B AT MEAL AR 55, AT B e i B RCR AN 2 P i P [ 2]
HAZOAET R Sedt (AR Bk, XM 38 AT 8 IRiF )”’J%?T SEHATRSEER, B E B
X E T % u‘mﬂﬁﬁﬂ%%%ﬁﬁkﬂ‘]/\ﬁ%ﬁ%*[ﬂ

b0 I e e ATTI= T o = BUR RN e PSR VN R = WS W ST SRy aPS 4
i VRO EE A S R %Uﬁﬁiﬁ?ﬁ"*ﬁﬁdﬂﬁﬁ%%‘ﬁﬁ# AEER, 7R 5 1 IR D S
e WRYRESE; ARIEHTEER,  H5E MVEAC I E B N
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3. ARG *
3.1 REHRE
BFTEE MU 5 10 35 N GHAT IR FE VIR, DAZR 2 AT . ik B e p 2 S PO O RS . 0

PR EPEREL WERE LTRSS D RIT, RN TR RIS BURAIBkAL . Uik
NG SE e B G L RS HEE RS IR R MR BORE, IF A S TR A T R

3.2. BIBPFEE

WFFEBETHH R T A 5, WOER I 9 3 R BE R 28 A i RS B I N AR B AE R TH
PAmF . WETT A AR, DA 1R o3 TR AT 0K il & B SR, B
MR T EEXE, VLI, Wi, bl =H, AR Z AR, 75 IEUR A Bt
TR RLm 45 1024 4y, RIS 3% 95%,  [RISCE L3 AR, SAEUE 7 BT gt 7 3 & IO 30 B
33. BESHME

50K 8 PR e ) B R 3T AT RN R . T TV E AR IR M GE i /i AHOGHE
ST BT TS, DRI S B AT A 7 1R AR R o SR PEGE T 70 W 5 Bl 1 AT 2 I R AR AL,
WAERE AT . ZUE KPR 555 A DG 23 BT 48 715 ¥ 2l 38 %o B9 T 0 R PR A R 8 5 D0 S ) 2 I 17
KZs KPR a2 m s of 3 M LU SR R 3, i ity kg IR LF 455 . RGeS 2 5 AT
AT A 22 SRS, fin AIDMA 5B A 41 25 #5579 (Fishbein Model), ¥ 2% 2  SEAT N HE47 20 #1 - AIDMA
B T A 2 W efid™ i3 BB A AT AR OIS AR, BT ahle: s T
TH BB SR ) R R R, A SRR WSS T8 R R 4, DAk v 55 4 S0 s 10 1) e B L B3 S 4

4 MR R miEHRIIR ot
4.1, HBEEKEESH

RN e T 2 G v 2 ISR A 2, RNV S (o0 A il 93 (RO g 1, st T ST H A v 9%
FHREA IR TEUE, RS E A IR i 52 5 LR SR ity 0 3%

4.1.1. XS
FIHI B2 7R 1A % B 00 =Rt AT A A i, AR
\/z \/z =1 yl
THRAF IS RN 1:

Table 1. Correlation analysis data

F 1 AXMDINERE

G e SR ()

s 1(0.000™) 0.024 (0.809) 0.24 (0.016™)
=il 0.024 (0.809) 1(0.000"") 0.688 (0.000™")

A AN (A) 0.24 (0.016™) 0.688 (0.000™*) 1 (0.000™*)

T MR 1%, 5%, 10%fH B 2 KT
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ZEWANZ M 2B S AR, X 4RGSR AFTER « m DI 5 e sk
BN iR S E R . WS @SN TR RAERE, w5 D8 A 2 & Tl AR
REB R &, £ M SRS, TTE A L2 3RAF mE IR

[, AEEE SN Z AHBAFAE — B FEE A DS, AN X FioAH S M AR e 55 o A 108 1 38 T 5 1 B
TSI R ARSI I3 & DL AT BRAR IR, XSS FRE— @ EA BT AR T
Tt

YT Bk dr, TETE S E A R e i A, T DA B O 2 ) S AR X AN R R K T 4R
) (R AR . DOAURONAEAR KRR RS B2 B AR R (W IR 42520, IR TR0 AR08 2T 2
T RN TAT R, RERE 9 i B S5 HORS e A SHE T HR G J1SCHE, e miiiis b
LT A
4.1.2. SO

BARKME IR 2 Fis:

Table 2. Frequency analysis data

2. B EE

mH I Gk 45 (%) B EH (%)
1 111 10.84 10.84
2 214 10.898 31.738
3 195 19.043 50.781
G 4 176 17.188 67.969
5 139 13.574 81.543
6 102 9.961 91.504
7 87 8.496 100
it 1024 100.000 100.000
1 110 10.742 10742
2 206 20.117 30.859
&3] 3 228 22.266 53.125
4 404 39.453 92578
5 76 7.422 100
& 1024 100.000 100.000
1 263 25.684 25.684
2 82 8.008 33.691
ASZRRA(H) 3 248 24.219 57.91
4 328 32.031 89.941
5 103 10.059 100
& 1024 100.000 100.000
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B 2 W50, TP BRI R B AR P TR AR BL(25~44 %), XA N LT 40% (19.043% +
17.188%), 2= HH 7= i I g B 52 A 7 4R B (PG . 2 5 5 T, BAOK % 52 173(22.266%) FAEL 2 J77(39.453%)
N, UL O AR CE AR, R RN I R T AR R R AR K, A YSON 3000~4999
J6(24.219%) 11 5000 7T LA | (10.059%) 13 2 # 15 Lk vy, REITH S B — @ W 2R ae f1, G B8
JERJE AT REAE R

CREKRAE, FEN R E SRR MRS, DU E S, AR SR FR, &
BV e A — W kae Sy, eI LA e mu T, SRR EAT SRS I N A R T R RS
42. HBRETRSH

TERT R 2 G 7= St T AR A PR A B, AR RNE S AT A S 0BT A @A . S A B Martin
Fishbein & H 1t 1 F5 #5784 (Fishbein Model)>R 73 #1 ¥8 2 32 W) S 558 o 38k X 18 25 i) =6 200008 1 AL 2 5 90 A7, 1
SE B SR M SRR | T S TE D R T o T I A 20, 3 — 2D AR S R R R VRN

AR A T

A:z(pixxi) 2
a3 M JE A 5 M VAN B (e L 3 3~9:

Table 3. Purchase frequency attribute weight
5= 3. WELIREMNE

=l S
—HZiK 29.79%
—H—& 28.61%
—FE IR 22.75%
FAE—IK 12.21%
—HE—IK 6.64%

Table 4. Purchase frequency evaluations
= 4. TSR

TH PR
—HZX 371
—H—K 3.62
—FE K 3.61
FAE—IK 3.58
—HEIK 3.55

Table 5. Purchase channel attribute weight

#5 WEREEMNE

TH &
&% 92.38%
HE. SREL LT a 75.39%
BHg . NS H AR & 89.06%
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Table 6. Purchase channel evaluations
%= 6. WL RERMHEITFMN

HH VT
ZRIK 3.71
HE. BHASEL LWYTra 3.62

FHE L NS AT & 3.61

Table 7. Taste preference attribute weight

7. ORRFREMRE
= I
i 16.70%
i 17.48%
BRI 17.68%
B 17.48%
W2 17.48%
G 18.85%

Table 8. Taste preference evaluation

3 8. ORI BTN
TH VA
Fiiiy 3.58
I 3.61
BRIE 3.63
L/ 3.62
2l 3.62
G 3.58

Table 9. Fishbein model results-attribute weights analysis

=9 BERBLERNE

4 g VAT
T ST 3.64
AP S| 3.68
IR AR 2f 3.61

HE 4 1 TR R Ry 0 BT HE R, TT DT 8 3 (100745 5 R0 = W K090 O A A4 P38 S 2 VP A P T 8 ™ i 1K) Dy ST
R W SLIRTE A I RAR AT . 3R KA, W B T2 MR, SR e, AR
WA S35 (— H 2 AT — H —IR) 5 b 2T 60%, 1 s I Y 9l 28 56 72 i A RT3 R e v
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b YA S

FEWASEYRTE 1A, 28 FIWSCIRIE B 5 32 5(92.38%), (HLE FIEEE . s ARSLE LIAYr & bl ke
Ty NP EART G48 R 4 BIAF] 75.39%F1 89.06%) 1 i FH R L0, 14 2 78 M3 B b {5
FIEFI Z A B AT R . X — IR ST ARG, 2 RGP (5 FE 1A 2% & Re % SR At
V) 0 2% [R) SR A EAT I S, T BT BEARST 65 RI MBS ) A9 ol 3 44t 1 5 22 Je Ak (R T e B AN EL 3458

FUMRAR B 7 T, ¥ 2 28 0 B AN AR T oy B v, B EERI B R PE 4 & o A2 SCAL AT 9 0 3
FIRMERE, X5 N iRAT I O RS DL B AT B R SR VIR G . B SR T
W2 TR R, BRI VBRI B AR TR b S0, s it 9 B ke I R R P AR
(B SR T Al FE AN Wk PP AN BB 4 52, BLUIE 9 DR B — @ MBS M Z A, ol
AT AT NS A b, s i PR TR S R e ) OSBRI
BCT7, HEAR TG T T R I i &R

A IITELERE R, T T3 B0 AT R0 R Al - 52 41 A8 B2 o 255 o A A 1 o 8 SR I
I 78 43 R AKX —F A, ISR VRS A R AL S HEE SR (S o i, i 2 VR o S, &
Jihi S BFAER AL & b I SEARIS A= P Ay s 5 6 SRR RHET 1E S, FIAMLL., ik NS
QR D=2 A Nt A 5 O 2 o A - S N i P 3 T N vl i PO R e cn - ALl o &
FERRERAR, AEHEEAL B AL BE R, SR mrE B AR

4.3. BETIZSH

BT e R B G AT E T 32 1A 0 AT UL P B AT D9 S U 2 LB AIDMA 7 . AIDMA £ 7
HISEIE 5 225K E.S.X 5 M fE 1898 AEFE . & — PR v 2 3 W SR O P AR (0 B BT . o, AR
Attention (512 R), BIEEMEFIKE 7 AR GIH P E 1 H G | AR Interest (774 %8, k31 2 %
7R G A A AT I OGTE s D 4GSR Desire (WORBKER), #E—DRIBOH e, AR BT 2 bl ok
%55 M ARG Memory (B TC1Z), AW 280 7 i Bl S5 BN R Z, T HIaEMZ; A AGER Action (f2 &
1780), AL 2 R BUW AT 2R T AR 40 B T BOWHE B AT 9 A i

4.3.1. SRR

K 1 AR b (03845 LB 7 il B R S a5 a8 SN “atttention” 5 K I 7 ik 1) FH 38 Rt A L £k
RERR FE IR 23 5 A8 SR “interest” s Kt 72 it AN 7] 75 T 1475 2 P85 R 1WAk T F) 503 2 A0 SR “ desire ™
¥ 5% 77 A SO U0E SCA “memory” 5 K 2RI IR A PO T ST RGBT P I DG e SO

“action” .

4.3.2. AIDMA #8540

TEE R B, H P X e rE o s e As B IR IE 2 K, #E2C 1E44(80.08%) A {E Ak PR E )
(86.23%) F12k T A% (75.98%) A £ Eifilik 7y 30, XML ZRIEE 0 EE . [N, PR ESER T
T B R T A A ORRRE A . Y SR O AR I IR K} (96.68%) 5 J2. 75 BT A8 ¥4 (80.86%) A S F 4
(80.57%) F i FE M 1 o IX S EUARTH P B SR AL AR (5 BB S SR A, KBl T MRS
B . AP AUE MM RS, B2 THTRARIL, R85 R P RIS BN JEmits
TS A B T S S R BRI TSR, IR A R SR B SR s S A B T AR T T
HE AL, RIS RSN A GRS, S EX B, NAsBEEZR
TR, AR U IE R SUE 2 R B WA TEERERT b, SR 15 R0 RS R A
i R OSBRI R B, 4T 1E B A W0 s ) A F R BE B AL, 7= S 7E A 22 32 b TR HH

TEXGR (interest) B, ¥ 238 060 7= i A SR — SD INTR,  TFAE TR 7= it R ELAA S PR 250 T 37
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(1) FH a7 1 I8 28 W SR e T 3 ™ R R 2B, AN Nl 22(45.9%) 2 E B A&, KU e N H 2
WA BRI F7. 1540 T 2 (25.59%) F1 28 7] K (28.529) 5 — & L3, 58 B 7= b £E AL i 17 3 A 4k SR
FTHHA—E T E . BeAk, I 50 = S R R PER I B D, EH OGO R B R
FRILFE H 5 A AL EL(85.06%) Fl & 75 75 S RN L F2 s it 2 B B 55 s n(54.69%) . XK, 7=
st (90 BRI g R S P R R 5 VY B MBI B BRI 3R, Alb ] DA — D o I ey i, DA 2 Y 23 %o gk
FREET I oK

TEAREE (desire) B, 18 2 00 P i (1 BASE FNAR R i — 3D 1G5 . 7 AN [ 7 T 0036 2 B S B 9 ol
X i (P BAEEFIANCER o A% (3.62) F1E, 3¢ (3.6 1) s ;= FEE ARG RIS, IR 7L)FIA ML fi HEFE 2 (3.70) I
RERE, R X P i S R B P AT, T S AR AR — AN . AT S B
WHRE, AR RZMINE 5% 35 W SE P SR UK IR 22, Al nT DUIS BN AR B SR, T AN R ¥ B B AR R0 7
Wy, HEZERN, RS AT RN FIWIES.

FEICIZ (memory) BB, W 9 07 b B AZ AR RANIR , 26 b 'E4% (3.52) ML T i 51)(3.54) i) 5 2R S ik
G BRI BB . 2 L E A NIESIH G S, BRI A T AL AL FE N 2, Ak
P SRR ARIFNEAZ . AR G L FE A Lol Gl R A SN EE ST, IR
WH LSRG & T IESh =SS ERHESE, WMt T E S R ERE LS, R
ARG P o GV, T B 0 7 A e £ 1 DV (93.95%) AR T 143 AN FRER A TS VY 2 0t o e 4
MARDE . AR5 ERS IR B AR B IR AR, K AR = B 5 I AR RE B Dy s &R, R
S R S R AT A

FEAT Bl (action)B B, Vi 9% 1R W SE TR SR AR 2T IO T AT i SIE B o X I W5 7 0 4™ it e AR U S (— H
Z U — H —IR) i L, A 58.40%, 3 BH KR 43 VH 2 5 7= it AR BB L, T SEAT NI
SR, BRAMNE 2038 WA KA AR, Ak T DUIE RS A il s it , et R 10 FH 3 o 38 0 451 2k DRI
O, EIE SRR, RS T S PR I SRR S s I ESE e 2 DR FE AR AR A3 g . SRRSO 3
ST o DA AR, BE TR O BN S

5. lRERRTIE REFEE)E
51 & EREFATE

WFAREE BoR, BFREEMLERFEOCRESRETHBERCEAE. EREWYF &M H R
75.39%, FIEF. N PBEEREAAT GIX 89.06%), {HLE N IRIE A, &5 487 %% £ 3754(92.38% M AT N R B
TELRR) o X —E5 Mo & i A E S A R B R P I =R 5 [4]: H—, & DREEERZ R4
PERLRI, REH T P il . TSR RS M AR BRI R, K, BN A
AP SR, R A T =, & B T RS (OMO)BE A M AR i, HE Il Bl
RN AT E AR, AV AEHEELR 12 R RhE R R T 2 . — 7T, 2R R4
TEIESBUE AT IR S, R T RIS . 28 EP il 00T 2 T SR . R S 2R R TR IR
SRR B BAH AL, AV ITCVEAT T AR 9% 5 (AT U ARG, M DG TR ME R E A RS . 5
—JiTH, &R P S RERIZ ERMEAR S & TIPSR RS RS S E R,
FEOE B A F RGN SRR IG A — B, 52 T e i R AR BT R 5].

5.2. EREMSEREBRIEETE

BT P R AR A M, AT S A% O KRR YERE I ZE AR I . AL I (3.63) 15 T A
3 (3.62)RAFHIF PP, (HE R IR(3.58) 5 W it *F-17(3.58) M AF 4 T+ 45 ] o {EVH 2 7 R AL H 2 12 35 (107
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s, PR BB I OB R P i E I B & T HRORBER R a2, HR 3
BAET N N AT T V@ MEA G, B A 277, BB IR b g AL AT A AR h 8 = A AL
FIBRE o BEACER T I BT 7 S B RS bR A A ™= 20, AR 8 T SR AR I R AR P2 803, B A I
SRR TIAHE MBS, ST VRRT 2T H bR BARA B S d i R R AR
SRIT THAFAE BRI o

53. BREMERTE

FETH RTRIREN T, 1 B0 7= i AR EE R 2SS MIESIEZE 5 o A HUDRHIUE A IE(85.06%) 1)
JRHER (5 AT A, IR 22 2 bR (54.69%) BN SR T th HRAR B, (HIUA B AL 3R A7 A2 B35 AURE Sk 11 o 4l
AR IE S ARG IR R R PEAL AR DL, T EUE B 2 R B A i s A A (K OB A R 22, Bt P 2R A
FEERDIREJE AL R, BEX MR - AL - SFERE AR TGRS . HASA R A R
I FE A5 B ARESX,  ORBEA LV 2 T RN WTIGHE . AR SR R ELAR D037 B 6] VA PR H
Tl A O A SR A B B EME RN, AR SRTT BSOS S, SR R IR E b
Hopth 77 TR o

5.4, EHFERBE—

BT AIDMA BERUOH 2% filis B AR AU AR R, AT AR SR R R B 25 S T . — 7T
FEAZIEAA(80.08%) 5 4k N EAL (75.98%) VE A% LN FIERTE, FLUR & & 80N CAF B9 E: B —J71H, W
ESCPT, ARRR RIS A R R R P M = S, ISR PR R G R B S I MR, R
REE IR AT RS20 7 ) b AR

M BAT AR, Rl L3 (A BRI e DA E) L ELIE 58.40%, ToRBbA % isE B —E M
R BRI 9 (R — IR BUR) b 18.85% /7 B RIAR, B e WAL 2 R AL R BE A B35 A 31X
WA He e 7 BT AT ST BE T RERON S, BARAEE B RE T BRI R TORE I A S, EEz
Xt RN 7 B AN RN

55. BifhSEENHTTE

9 E AT o, 93.95% 1 32 V7 # 5 B D TE i 51 9 i R S B2, 80.86% (147K 2 # WA 225K 12
THOBEAE BB IR, X EE 4 5 i S i 2 A A B VI 75 R 55 A TS AR AL 0 R 25 22
B B A BRI S B AL RS SR T, RF i AR R - DB - R IR ) B T]
B R RS EREAERESEIANESRIS . FREAIER sk, HEIRAABAEERER
AT G P DB SR ) 3 2 2 oh T A dd A it w5 U R AR S BE BB DA BOR R R K
BB EAMEARGEI, IR0 AT LB S HEORTT RS L, e T U e S SRR ) R il
LRI DR B 23R
6. FEEEHEREIL
6.1 MUZ LRESE, WESEREHRER

R GHRRNRE b, e s R N — PR TR ST SRR, MERSENL L
B R T REAR N, REHEE AL H AR B, R SRR E B SRE . GIInAARE S . sURSE
PG R ERIDRE, EERAFEFER B SRR GK T 9, HEIERFRT & /R 5 2
AR IS -
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BRI PSR R e R kSR O T R I E I R AL RIS AR M i,
LT RS P S, BRI BRI ACER[6]. BIRnHIE I R AT S T i B T e IR R . P R
AN BEME B R AR, &5 5 F P ELAh D RENy 2 i 7 2 55 T i A (R A

MR E AR, PR BT RS (OMOYRES, TR IS, SEIl 4 IR 18
RBEM R 7] B L B GRS E B, S RIS, il ot SR o gt i)
VAR . BN, 2 B BRRETMTPNT . & RIS, SR TSR Mk, T SRR
B, SR B X RS AR RIS AT AR 2GR T R B LS, TR AL XE 4, 4271
ot RELPE AS L T 37 RIS 7

6.2. FEEM~m, FEHRESHUER

AR B X IR R R i, 5 Rl B8 G LA 7 b ik o #E VWRDSTET - Bk 17 3 ISR AN R
VIR 7 i BB 5 R R R E AR EE Ak, A RO JE VR GE il AR 5%, JFIE L 26 1P B YR 9 1 ik
(s K, AL IRER A . B, 9 T DR FRUE S S PRI A, A ARYE T AT AR A
Foik. EEAEHATTrm, ERERAMAREN, SR AR, RIS AYEMSEUE . [
G S AR R R, m5RER. LA, T 2R K.

6.3. BmUERREMER, BATRREN

TSN R PR R BEOTE e Pl 2 ™ ML N SR 7 i i B P R B A% o il mT DAH S 7 5
RGAC I R AR SRS, s WA LRI S 2 2o T 5 2, S5V 2838 %™ i K 5 E
[8]. B T S ARG HIEFENLHI A RR 2B (E B A0, ATRATIE “MERERE + SE sy ks, #is
BARVE IR BERERR, HlfE—RIISCT e s @RI ER AL SCEMEM, £8 K8
FA, RIS AR U e g 8 e (IR B AR, AIRBE T ST . SRR IS AE, M5 2 10t it
e

6.4. BIFTEWRTFHR, EAREMWA

BEXPES TR — 8, GEr s R NI E S T B, B E MR RREE, ST ECIZ A
BT s SE A5, Sissh i, B EIRER, kiR X T AE, M BTG
B B A P A B ARG B . i, R A AR B, JFRE A iR S B,
WEI PS50 %, 3BTRS . RN, SG5&TFEsh, e mnSs. BRI IR, Homy
PN A EN AL TZ .

6.5. SEEHASEENSG, BEERERE

i P B G ML S A R G AR IR - TRIE AR - ZomiE” IR A ER R, RITPIAROR .
FEFRIEIATS, PRI L2 S M G 7 I AE I BT . I BRIRDLAEAE B, IRl B3 2w R
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