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Abstract

Against the backdrop of a new round of technological revolution, traditional e-commerce is standing at
the forefront of digital transformation. Traditional industries are not synonymous with backwardness,
but rather the cornerstone of promoting high-quality development. Faced with prominent structural
contradictions and intensified market competition, traditional e-commerce urgently needs to rely on
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digital technology to achieve transformation and upgrading. Digitization is not only a technological it-
eration, but also a deep-level system reconstruction that is reshaping the supply chain, optimizing op-
erational efficiency, and enhancing user experience, opening up new channels for e-commerce enter-
prises to enter the mid- to high-end market. Based on this, this article will explore how digitalization
empowers the transformation of traditional e-commerce and proposes feasible paths and countermeas-
ures, aiming to provide theoretical reference and practical guidance for enterprises to achieve high-
quality development.
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