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Abstract

In recent years, with the advancement and development of technology, e-commerce platforms have
developed rapidly, and Pinduoduo has become an important commercial platform. For the prob-
lems encountered by Pinduoduo in its rapid development process, whether in the short or long term,
we must pay attention to quality issues and strive to improve service levels. Based on this, this arti-
cle studies the current situation of Pinduoduo marketing, identifies the shortcomings of current
platform marketing, and proposes corresponding countermeasures, further promoting the healthy
and long-term development of Pinduoduo e-commerce platform. In addition, it also provides a cer-
tain reference for the development of other e-commerce enterprises.
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Table 1. Product activities of Pinduoduo e-commerce platform
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