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Abstract

In recent years, Chinese online games have achieved remarkable economic benefits in overseas
markets, with otome games, as a new vertical category, standing out particularly. Although otome
games started relatively late in China, they have achieved a reverse leap in market performance
through innovative strategies. This paper explores the digital marketing strategies of the Chinese
otome game “Love and Deep Space” through a case study. The research finds that otome games have
innovative marketing in aspects such as symbolic communication and emotional interaction. How-
ever, in cross-cultural communication abroad, there are still problems such as the superficial presen-
tation of Chinese cultural symbols and conflicts between localization and cultural dissemination.
Therefore, this paper proposes that in the overseas marketing of online games, attention should be
paid to the application of digital technology, the innovative exploration of Chinese culture, and the
emotional experiences of online gamers, in order to achieve a win-win situation of cultural dissem-
ination and commercialization, and provide path thinking for the global dissemination of cultural
products in the digital age.
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