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Abstract

With the rapid development of social commerce, user-generated content (UGC) is playing an
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increasingly important role in building brand loyalty. UGC is authentic, emotional, and interactive,
which can promote brand loyalty by enhancing consumer trust, increasing consumer engagement,
and increasing brand exposure. First of all, the authenticity and credibility of UGC are higher than
the brand’s own publicity, and it can improve consumers’ trust in the product. Secondly, UGC can
mobilize the enthusiasm of users, allowing users to create and share while having a stronger emo-
tional connection with the brand. At the same time, the diffusion of UGC in the social network envi-
ronment can also expand its influence on brands, so as to gain more potential consumers. Further-
ing user loyalty by collecting, filtering, and displaying UGC, as well as interacting with user feedback.
For example, Rednote is based on UGC to build an active community atmosphere, where brands can
participate in discussions, thereby enhancing users’ sense of identity and belonging to the brand.
UGC influences consumers’ loyalty to users by enhancing trust, emotional connection, interactive
participation, and community building, and proposes new marketing strategies and growth paths
for brands to develop in a competitive environment.
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JEARRI BRI AR, AOURIL T RS AME, R B SRS MG SRR G L. 13T
BTAITEL IR IR IR R R, H AR AR SRR B T R SCAE . FESRIER B,
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