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Abstract

Under the development trend of deep integration of culture and tourism industry, the development
and innovative transformation of cultural and creative products have become an important reali-
zation path to promote local economic development and meet the spiritual needs of the masses.
Therefore, this study constructs a systematic development framework for cultural and creative
products based on the 4R theory and proposes a marketing strategy. The development framework
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realizes the in-depth integration of cultural connotation and consumer demand through symbol re-
fining and scenario design, enhances the market response efficiency by relying on data-driven and
agile development, establishes community operation and cross-border collaboration to strengthen
user stickiness, and realizes the value transformation by innovative revenue model. The marketing
strategy discusses the association, reaction, relationship and return in the 4R theory. This study
provides an operational paradigm for cultural and creative product development based on the dy-
namic circular system of 4R theory, and proposes targeted marketing strategies to help enterprises
and platforms optimize their operational practices.
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