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Abstract

With the widespread application of Al, this study explores its autonomy’s impact on purchase
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intention and mechanisms from a consumer perspective. It introduces perceived control, risk, and
complexity as mediators, and social presence and user participation as moderators. Questionnaire
surveys and data analysis show that: 1) Al autonomy significantly impacts purchase intention and
user perceptions. 2) User perceptions mediate the effect of Al autonomy on purchase intention. 3)
Social presence eases Al autonomy’s impact on perceived risks and complexity. 4) User participa-
tion strengthens the positive effects of perceived control and Al autonomy on purchase intention.
The findings aid in forecasting Al product autonomy trends and offer insights for Al design and con-
sumer use.
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2. BEFXRESMRRR
2.1. BFHHR

2.1.1. BEMBE

N TR REX P S F P A T 55, B8 4 te A LR S HEHE P2 S
FEs2 BRI AL BT AL TR, NTRGAD TR, 25k, B =N RE B, (HEA
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HEFRAE H 0 F

H3a: FH P2 57511 B i I Jen s il R S5 2 8 2 () e v 15 7 o

H3b: FH S 516 e 1B R 2 R S e S T A A Y5 VR

H3c: FH P2 51510 B 1A I Jen JRUR: A S 7 I8 2 Ta) e 1 1 o

2.2.4. H2EHBREETER

M2 3 BB Fo v P RS B O BEAEAE ORRRE o IX AP AMSRFAERZ R 177 il B RS I
FIZ 18K R B985 . — 71, F%E‘ﬁﬁﬁ?@ﬂZ@%%%ﬁ?%%ﬁﬁ%%%@%k%ﬁ%ﬁﬁ,
RONABATE B X0 s B BN TR RER S L& 51— 51, AATAT CATUHIZ A o F00) T8 de gt 2>

=2
=

DOI: 10.12677/ecl.2025.1462052 2782 TR 4TS


https://doi.org/10.12677/ecl.2025.1462052

HKIEE 25

IR 85, Ry Ak 2w A O B 257 0 XU PR AR, RO RBATTAAE B S ™
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3. SCiERSR
3.1. FASLLE

AR PSR N IBIEAS AT, FESHEEE 300 AANREIERY . ML BOE T SURIE 2 IR
HRFAERLI R, DR AR I 2RI R

FEIERELITTFUEHT, X TE 2 5#F AT — AT, 7 AR TR N T B8 7= a8 e, i a5,
PLK T FRARSE . BIBRds 12 A7 Rm MR I N T Re = 2 558 . FIR T8 8 /R N T8 R
ain i G 66.7%,  72.6%I1 1 25X GOt N A B W AR BE N i, (AR T g e s A
HHEHAT . HEEIIR . BREXERZ . AT XM HFE RN, 28 Rijsdijk Z[4]. Schweitzer 1 Hende
[S]F S50 LA SC AR 37 5 A i AL IO T SR A L 28 AR, T RS .

3.2. IEAELE

A SEIG AR H BT AL NREAE, B R IL /MR FE AR THREARL, (AN T8 g 1
THHAFEZESR .. BESEHE, GRSk Et2mgE. KA 25N 25108 5%
B, SRR H K 3 0 WA P AR A R . BT 32 E R IR N TR AR A
PEXT I 9 3 W0 S BB BN REAT T I0E, AP Al R A E N TR RE XY B T K R
R TR A ER, DAL I BRI 2 5 2R TR .

BHHRZENE RB BENL 4L, U AR SR A . 155538 58 BESLI0 P i 3R 45 IR K )5
SERIEARAE S A . 0 AR AN LR R E M ER[2]. R E IR R R [6] A
BR[7]. B RERM4] BARNERER[A] H2EEERBIFMA NS 58R[9], LK LR 5B
IR 55 (1 LA B 52 AR ST TROVE I R . AR LRI I I R 3R 38 228 L DA STk R 40 22 R0 IF 1) il 3
X, G NLERERFR A, FEHER| P B S8, X R AT SO T T .

FER) B A E UG, S B S g AT — S, DRSS SEEGHRAE 0T 25 5 2 25 A SRR A s il 2
AE . B, W LA I 2 5 o0 0 SR B VT, DUSOS N T B B 3 MR 15 5 SR a0 H A
—H5. WRLEWR)E, BMS5FENSYE, TSR REH MRS Sl TR T A MME
RS 5%, TS TES e E . AI1ERSei s, [EiE 2 288 45, SR T3R5 36
1y, PASE R 252 4y, WAEA KFIE 87.5%.

4. SRS
41, fEESHE

7] 36 BB LI B 0,927, WLV EIE L, UEIIAHT ST & B A B A E R, N — 2
PERIRGSE PE AL T, ATRAEEAT T — D 8l 7 fr. BT KMO {505 0.893, JRidid 1 LA AIRFER
K% (p <0.001), ATLLVNRAAEEANE L. X it A A Bl B A BOF AR SE 1%, A AT
B 2. B PR 7 7 MR EE 1 SR, R E ST A E] T 62.900%, K
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T 50%, FoRASEMIMERAMA. WL HTRA KR 2Bk IR T BN AR T, S
AR TG AILE 0.5 BUA, $REUH TR BN, FF AT ST 45

4.2. RS A

EAREE R ML 1 FERPIH RS T UE Y, KEMBEZ THA, Saatasilh
74.2%F1 25.8%; X RN 20 S LT, 21~30 % . 31~40 % . 40 S UL I, Fr 5 B4 s 518 5.6%.
73%-. 17.5%. 4%; HALIKZ2ED R, A 70.6%1%2E 2% .

Table 1. Descriptive statistical analysis

=1 kgt o

Hork HRE ERE
5 25.8 25.8 25.8
)
8 74.2 74.2 100
20 ZLLF 5.6 5.6 5.6
21~30 % 73 73 78.6
FERYEL
31~40 ¥ 175 175 96
40 UL L 4 4 100
LR 4.4 4.4 4.4
_ K& 14.3 14.3 18.7
ZHE KT
AF 70.6 70.6 89.3
it KLl E 10.7 10.7 100
Mk 48 48 48
N TR g% /R 66.7 66.7 71.4
2 28.6 28.6 100
HiE, JEW T 23.4 23.4 23.4
POPNEIR T A S WIIE, (HARR T 72.6 72.6 96
ANEniE 4 4 100
4.3. XM

N IGUETE P KRR S N TR R~ E B Bandsml. BARGABRE R, HP S5,
SR TR R 56 3R o AR ST S R AL 58 1 J7 SR A 36 o A SGAE FEE 38 5 4 FH Person AHOC RECR KR
P 2 WP RINCATTZ B 5% 2R A2 W 35 AH K )

Table 2. Correlation coefficient analysis

=2 BREBSN
BEM  EsEEsl BaKE RS HekmEk HPs5

=
s
o

B 1
RSN 0.661* 1
TR X6 0.418™ 0.622* 1
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HRiEE &
RN 0.585" 0.706™ 0.696™ 1
th2x iz ik 0.674™ 0.608™ 0.469™ 0.645™ 1
Hrzh 0.331 0.569™ 0.582™ 0.635" 0.418™ 1
g 3 75 R 0.476™ 0.524™ 0.501 0.572" 0.572" 0.360™ 1

TRIRAE 0.01 AT OO b 2 AR R

4.4, YWD

FIHMASLFEAR T it N TR e AEAT iR, 45088, S KA T RMLLM
=3.1683, SD = 0.80335), = H £ AN L HE(M = 4.8018, SD = 0.49964, F = 23.491, p < 0.001) {1 i # Jk
AP LR EVERE R, SEMER, Fon TN LR REE EVERERAZ A BERM .

KHBSLFEAR T R s 77 R it 2 I R B 5 Tl . 45 R BoR 5IGk2iniz &g st tb(m
=3.2523, SD = 0.81806), =itk /Eds50(M = 4.8776, SD = 0.52384, F = 21.956, p < 0.001)f 7 7 # &%
EIAE G R S, R EEGR, RN T2 I B R BRI

fERMSLFEAR T W5 AR I H 7 2 5 R B, 4R SR, S51H 2 5K
(M =3.7527, SD = 0.34096), /"2 57K F(M = 4.8006, SD = 0.52384, F = 7.226, p = 0.008 < 0.001) ¥4
WHE RPN S 5 S, DEMEER, R TS5 N A 8RN .

4.5. EMRRLE ST

AR FOR LN B M7 i, IRFUN TR BE B EEXHE P e SR e m . AR 3 RO 1
ATUVE M, NLERE(R H I vs IRH L) IR m szl L &l (b = 0.162, p < 0.05), SCHF 1 AL 3
H1.

Table 3. Regression analysis results of purchase intention
3. MEBERADITER

B B SD R IR t Sig. TR FBR
(&) 0.712 0.356 1.998 0.047 0.01 1.414
SENES 0.161 0.066 0.169 2.454 0.015 0.032 0.29
R 0.127 0.091 0.114 1.395 0.000 0.468 0.306
SRR X 0.221 0.096 0.166 2.294 0.023 0.031 0.411
' I A 0.359 0.106 0.277 3.376 0.000 0.15 0.569
R 0.618a
R2 0.382
F 18 38.132

4.6. PITIRIALL AT

MBI R T LR 1, Bk Rl R0 B 52 2% 8 ) 3 558 el iy B A
FIEIRRAL, PRI T OSBRI L SRS s RN R A R A RN EAT R 6 . A SCR A — 0
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Table 4. Analysis of the mediating effect of perceived control

4. RAEH DAL D ER

PRI A UG B 2 R AN R
Total effect of X on Y

Effect se t p LLCI ULCI c
0.4538 0.0531 8.5499 0.0000 0.3493 0.5583 0.4757
H leﬁ Direct effect of X on Y
ESSEREH Effect se t p LLCI ULCI c 51.90%
lﬁ 0.2185 0.0672 3.2513 0.0013 0.0861 0.3509 0.229
) = I

Indirect effect(s) of X on Y:

Effect BootSE BootLLCI BootULCI

C 0.2353 0.0602 0.1238 0.3597

4 85 RN B TN - BOnEH] - WK R R AR ERAT,  E I I S R B ) RN R 3 (B = 0.454, t
=8.55, p <0.001, 95% CI [0.349, 0.558]), fit#% /135 51.90%. 45| NEAIEHI(MTE b2 EE, BTNk
o ) ST 5 L ) B R4 AT A 45 235 (B = 0.219, t = 3.25, p = 0.001, 95% CI [0.086, 0.351]), 11 I 422 %0 7 i it
TR 1] (4 K A% [ R 42 3% (8 = 0.235, BootSE = 0.060, 95% BootCl [0.124, 0.360]). H /2 (5 B350 i He
79 51.9% (0.235/0.454), FH]H FIERE EHARSEN SC R, S I G 5 2 0 BN 45 i 1A 4 R HE A
M, BB A X — RIS, EERStEd, @ H i | F ks m, RERE
BRI ATy, SCRe I Ik 1 8 I 9l i 2 F 42 ) S e S B X = 3R 31 2K
Table 5. Analysis of the mediating effect of perceived risk
2 5. B o A B S e SR

Az HR A SRR Ao e 4 SR ERS R
Total effect of X on'Y

Effect se t p LLCI ULCI c
. 0.4538 0.0531 8.5499 0.0000 0.3493 0.5583 0.4757
H :
| Direct effect of X on Y
Fw’?%ﬂlﬁ”‘ﬁ Effect se t p LLCI uLCl c 32.10%
g S22 JE 0.308 0.0542 5.6819 0.0000 0.2012 0.4148 0.3228

Indirect effect(s) of X on Y:
Effect BootSE BootLLCI BootULCI
R 0.1458 0.0416 0.0719 0.2339

e 5 SE R IR A M T S 2 SR R KON I 2 (B = 0.454, t = 8.55, p < 0.001, 95% CI [0.349, 0.558]),
RANIERETIN 32.10%. M35 A AR BB AN G (M) JE,  E 32 T S R R I BN AR AR B2 (B =
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KIET

EE

%

0.308, t = 5.68, p < 0.001, 95% CI [0.201, 0.415]), 17 ick Jak e X Py T 42 25087 [R) B IA B G i B (B =
0.146, BOotSE = 0.042, 95% BootCl [0.072, 0.234]) [AIFZR (e RN El il Ay 32.1% (0.146/0.454), 71
H 3P e SE R AR R, 2 =50 2 — I3 PR AN KU R R A R AR SR B, AR 67.9% N FLEE AN o X
— & BRIE SR R TE P 38 8 R PR B o BB, WS il 208 B IR T AN B BB i W S,
g IR I 55 A R 2 XU R RN T kb 78 IR BN B A7 o

Table 6. Analysis of the mediating effect of perceived complexity

6. RHMERDABNLNDER

PRI A RS B £ R AN R
Total effect of X on Y

Effect se t p LLCI ULCI c
0.4538 0.0531 8.5499 0.0000 0.3493 0.5583 0.4757
H jlzﬁ Direct effect of X on Y
RSP Effect se t p LLCI uLClI c 54.90%
| 0.2047 0.0597 3.4271 0.0007 0.0871 0.3224 0.2146

=
H
o
&

Indirect effect(s) of X on Y:

Effect BootSE BootLLCI BootULCI

F 0.2491 0.0457 0.1639 0.3416

6 g5 RN B X R S RN L 35 (B = 0.454, t = 8.55, p < 0.001, 95% CI [0.349, 0.558]),
SRS ARRE 115 54.90%. FEFEHIH /AR BIREN R 2R (M) J5 5 1 2 P00 D K e Bt ) B3 0O AT St 35 A7 A
(8 =0.205, t = 3.43, p = 0.001, 95% CI [0.087, 0.322]), i i JE 01 & 24 14 (4 10 43 X087 7R \2 5 (B = 0.249,
BoOtSE = 0.046, 95% BootCl [0.164, 0.342]). [AIFERN (5 S0 L5y 54.9% (0.249/0.454), XKW H 1%
X I SR S R R, R I 2 B i PR ARG N B A R A B AR S, TR 45. 1% N BN . ARG
UEIR AN S R VEAE R o B BB 103 R B, SRR B B PRSI A B SE k3,
AEE I 9 A T 7 i BRUIR 55 IR RN B 2 1, TR “ B R IRAE - DUk f - AT 02 XU /e AL,
XS B TR A SN FA7 1 A0 TH 23 R B SRR R

Bk, % H2a. H2b, H2c #5305 RE. BUEANISH]. B 2% . B0 KU 7E N T8 A E S MEXH 9%
F KR RS T A ER .

47. RPE5ETHNELE S
i EoCrh SR A L, A process VARG T P S 55 A RN ) 5 W K 2 TR R 5 RO,
AR I A R I .

Table 7. Moderating effect of user engagement on the perceived control-purchase intention relationship
F 7. AP 5ERAES SMIER ZEETHHE

2 H. I T 2K VAR 6 25 S
R2 F dfl df2 p
X*W 0.0257 10.6758 1 248 0.0012
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I 4
S Effect se t p LLCI ULCI
—1.1379 0.1656 0.0825 2.0082 0.0457 0.0032 0.3281
0 0.3144 0.0691 45491 0.0000 0.1783 0.4506
1.1379 0.4632 0.0831 5.5768 0.0000 0.2996 0.6268

M T AT R, SN S P S 5 A8 LI (X W) S T S R 1AM R 71 523 (AR? = 0.0257, F =
10.68, p = 0.001), FIJPIFIRLBIKL . FAERRIZE TR, S H P2 54 T0KF(-1SD, W = —1.1379)
B, R R4 ) o ) % R SR A e 3R 48559 (B = 0.166, t = 2.01, p = 0.046, 95% CI [0.003, 0.328]); M5
HEUAMEW = 0)F, ZNRTHE p=0.314 (t = 4.55, p < 0.001, 95% CI [0.178, 0.451]); MM/ S 54T 5
K (+1SD, W = 1.1379), Mo g ik — 58 % p = 0.463 (t = 5.58, p < 0.001, 95% CI [0.300, 0.627]). %k
WAERA P25 G ERETER: HACPFIRTE 1 AFRE2E, BRI 0 1 SI% (0 5 5 55 1 K. 4
179% (M 0.166 %= 0.463). XK, M HE LKL TR AR AN S SRR, B8 &
BN BRME R ETBOR, TERL “EHIRA - 2 590 - AT A% IR EIEE . S ZIRR, &S
e B A A P (e e T AR SL G0 SE), FESRTEH P st R F I BOE HS IR, I
KA AR e -

AR bR R AR, A process A6 A 2 5 TR R S 2% 5 S R ] AR T RN
IR R AT . AN 8 Hara, JRENE S P 2 5 A8 B (XWX I ST R R I AR e
FIE BN G2 52 MK (AR? = 0.0039, F = 1.597,p=0.208), X /2 510045 S A KL, % H3b
AL X8R R, TWIHERENS SIRE G, B AV SE R T i 40 /e HI 3R I 2 3%
R, WERRAAGESS5KFIREN.

Table 8. Moderating effect of user engagement on the perceived complexity-purchase intention relationship

#* 8 APSS5HERMERSMLER ZEHIETHN

2 H. I T 25V AR 6 25 S
R2 F dfl df2 p
X*W 0.0039 1.5965 1 248 0.2076

WA BSOS, I process A6 P 2 5 1R B KUK 55 0 3K = R 2 RD AR T 20
ARG R T . A 9 Hal AL, AR S H S5 128 BI(XCW) 0] 1 S 55 R R A MR 7 ok
LB Gt B KT (AR? = 0.0007, F = 0.286, p = 0.594), £ H S 5HETT A KL, % H3c
ANHOL o IX— S5 RHEIR, T O AE D SISk g S SRR g 4 e 4
P K REAES 5K EE,

Table 9. Moderating effect of user engagement on the perceived risk-purchase intention relationship

#* 9. AP 5ERMRES ML ER Z BHIETHN

FRER T 2R AR 6 25 S
R2 F dfl df2 p
X*W 0.0007 0.2856 1 248 0.5936
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HKIEE 25

4.8. HLIEARF BN S

WA ESC R A, R process VAR 3G AL IR 3 BTE N TR BE 7= [ 2 P S I n s il 2 1)
AN, 15 ARG IRSE U R . AFE 10 sfafd, [ S S B A8 EL IO W) B 1L
iR 708 B R TA B G T 2 0 5 UK (AR? = 0.0035, F = 2.047, p = 0.154), % B2 8 10 18 5 2R AS
BT, AR Hba ARG X —E5 R 3ER, TCIRH B BT A A S o 1 e 37 B 5, 1 2 Mk g Jen 4 il
IR E SRR R e, RENREZER . BERZHEER, B EM s HEE 1 E LSRG B
I 1, FLRSCR AT B S 2 AR T e SEBOA S (A T 07 SR T2 R L RTEPE), T AEAE S I B 0 AE
WiRE G . BRI T, AR A S R G B SRR RO A BT B 0 SRR SR
FEHER, OGRS RN B SR .

Table 10. Moderating effect of social presence on the autonomy-perceived control relationship

= 10. HREARIAE B E 1S BAEEH Z BTN

2 H. I T AR 6 25
R2 F dfl df2 P
X*W 0.0035 2.0469 1 248 0.1538

i b 3Crh SR A 3L, FIHT process A6 A 2 37 EAE N TR BE 7 i B ENE S IR 4t 2 18]
ORI, 5 AR I A5 R AR

Table 11. Moderating effect of social presence on the autonomy-perceived complexity relationship

# 11 HRlEHREBEMSRAE R Z BTN

A2 H.I T RN A 36 4 2R
R? F dfl df2 p
0.04 24.8578 1 248 0.0000
S Effect se t p LLCI ULCI
X*W -0.9787 0.1471 0.0452 3.257 0.0013 0.0581 0.2361
0.0000 0.2728 0.0321 8.4878 0.0000 0.2095 0.3361
0.9787 0.3984 0.036 11.0666 0.0000 0.3275 0.4693

M 1L Rl A, B S 27 8 R A8 EL IR (W) S RN A % P PR AR 0 (B B 4R TH(AR? = 0.04, F
=24.86,p<0.001), RV TIRN AL TR ST, Uitz T /K F(-1SD, W =-0.9787)
B, R A A A P2 59(8 = 0.147, t = 3.26, p = 0.001, 95% CI [0.058, 0.236]); 4tt2 1l
Zy R EUS (W = 0)iF, RN % B = 0.273 (t = 8.49, p < 0.001, 95% CI [0.210, 0.336]); Mt <>l 37 Ak
T EKF(+1SD, W =0.9787)R}, R 5 & B & 2 = % =0.398 (t=11.07, p<0.001, 95% CI [0.328, 0.469])-
AR, 2 BRI 1L AMREZ, B MR A AR 582 171% (A 0.147 &
0.398), 7~ H R E M IEREERH . X —KIVIIE T “HASMKER” HUHI: Stk 2 3 s 52 F (s 44t
X EZ). EFEYEE), JH0E N 3R R A AR (Ul N SEi sty BEAARAT 9 ml D) R RN M
SRAFINENSCHRE, AT B8 A RO AT 52 25 1 0 47 TR R o SR Z AR, A m e i ) g s U A8
W (WA W . 2 AVMERER]), W8 RS IE AR IR RS, L “ B ERA - #E2

DOI: 10.12677/ecl.2025.1462052 2789 TR 4TS


https://doi.org/10.12677/ecl.2025.1462052

FRIEFE

%

WhlE) - 2RI MR AR, Bk, B HAb L.
i b 3Crh R A B, FIFT process 266 At 2 37 JEAE N T BE 7 i B 4k S5 IR U 2 116
MO TR, A5 AR IS A5 R R

Table 12. Moderating effect of social presence on the autonomy-perceived risk relationship

= 12, H2mARAE B 1S RAR 2 BETIRE

A8 H.I5 T RN 36 4 2R
R? F dfl df2 p
0.0605 27.596 1 248 0.0000
S Effect se t p LLCI ULCI
X*W -0.9787 —-0.0131 0.0514 —0.2556 0.7984 -0.1144 0.0881
0.0000 0.1376 0.0366 3.7608 0.0002 0.0655 0.2096
0.9787 0.2882 0.041 7.0345 0.0000 0.2075 0.3689

M 12 drr L, B S S g R A L I (X W) o SRR A AR 7 35 3R TH(AR? = 0.0605, F
=27.596, p <0.001), & B I 15 RUBL RS AT o (8 B R 26 0T B, k2 i 3% i Ak TR /K P (-1SD, W = —0.9787)
AeF, 2 X SR e XSS P 4 ) 4 F ik 3% (B = —0.013, t = —0.256, p = 0.798, 95% CI [-0.114, 0.088]); 4
Fho i BIUAE (W = 0)i], [ 32 4 0 25 A28 i XU (B = 0.138, 1= 3.76, p < 0.001, 95% CI [0.066, 0.210]):
T2 I 37 B4k T =i 7K~ (+1SD, W = 0.9787),  #lfil{F it — D155 % f=0.288 (t=7.03, p < 0.001, 95%
C1[0.208, 0.369]). ##f R it 2 mdn BAFTEBIE AN RA S H KB I TS, 32 Mxh B U
PIHISSVE A B 0E, HARRA L ANbRdEZE, ROV SRFEIE N2 23 £5(M—0.013 & 0.288), X — K ILFKH,
At I B B (U BRI . AL R BB, T 2 Y B R SR R DR Ak A8 R R (W A SR [
PEV AR IEHR BN IR, RESEAG A 2 Al XU AR RS, TR “ B R IRAL - L2 EAT - RS540 1
BERURNL . LB ERTE T, AT i A i A AL JE 1 1 B I s (A ASHE ], KOL SERF2R5E),
AR BERE T A B HESE T, RIS IEIAERI “ KL ” DhREHOR B F AR . BRI,

(B HAc BT .
5. R4t

AW TR R TN TR RER i B VR 2 SRR 2 AR LS. Eok, A EYEAUE R
BEW SRR, IR I SRR ] BRI S 5 I R S = SO T IR AR MR, B B
PIKED - A - XI5 RSB Hk, HPS SRR SRR A 2R IE
R, (B R R 5 R 2 VR R T RN R SRS R, RIS 5 B PRl IR AN ) 5 A0 L AT 37 5
Ak WJa, M BAE A B S BONEIE BON KU S R PR T DI RE . Ak 2 i B
SRRE S 2 TEOK A R S A M S XURS B A P, (BT B e - R d B M T E A B,
AL AR BEMLI AL N FIIL 5

HSRM, AUTRBAL GBS BE afreaZis, Mg 7 B2 - AR - R
- ATNRE” EBAHELE, N TR AT AU TR M TS EAM . SR, ks PR
SRS RAC B RE P fh sttt : 1) FERERIDIRE P RN B R SR CLE KA, RN S faf . XU OR
BB SR IR N s 2) B e % ] 7 SR 3 (B B R e E) T R B e T &, RIAH P 2
SRCORIEHIERAL 3) R R RAI (I RE AR AR o E R S, i i
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M WIS BRFE 5NN AT o AT L0 R IR PO REAR S b T R MO IR R, RORTE 0 R 2 22 48 [ it5
SRR DA IS S5 R WG, A SERE I S H AEARIB BT AR L.
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