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Abstract

As co-branding becomes a central strategy for brands looking to reach new audiences, the crossover
partnership between Miniso and Chiikawa, the globally popular Japanese “healing” character IP, has
generated widespread interest. Chiikawa, representing cuteness and comfort, complements Miniso’s
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focus on affordable, fast-moving lifestyle products. This collaboration quickly turns the IP’s fame
into accessible merchandise, shifting from a “buzz-driven” partnership to an “emotionally con-
nected” one by delivering emotional value and strengthening social appeal.
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