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Abstract

Under the background of digital economy, the rapid growth of e-commerce platform plays a vital
role in economic development, and the integration of traditional regional cultural elements can ef-
fectively create effective differentiated development for e-commerce platform. At present, many e-
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commerece platforms still have deficiencies in the interactive design of cultural elements, which fail
to fully reflect the cultural value behind them. Therefore, this paper aims to explore the application
and practice of interactive design of regional culture in e-commerce platform, mainly using litera-
ture review and case analysis to explore the practical path of interactive design of regional culture,
and put forward the innovative transformation path of regional culture based on e-commerce plat-
form. It provides feasible reference for the protection and promotion of traditional culture in the
future, and injects new vitality and impetus into the innovation and promotion of regional culture,
helping it achieve sustainable development in the digital economy era.
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Figure 1. “Seven Tea Research Institute” tea art interactive
device (source: network)
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Figure 2. Alipay interface skin exchange display interface
(Source: Alipay App)
B2 XEFERKTRRTIAECRIRE: ZME App)
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Figure 3. Shan Hai Jing digital art exhibition (Source: Network)
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