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Abstract

Today, with the rapid development of the Internet economy, the development of tea product e-com-
merce marketing has entered the fast lane, and tea product e-commerce marketing has broad pro-
spects. However, there are still problems such as weak brand competitiveness, mismatched user
structure, and product homogenization in the current e-commerce marketing of tea products in
China. By providing various types of new products, emphasizing brand building, unified supervision,
and market transparency, we continuously optimize the e-commerce marketing strategy of tea

SCEG|I B, 2RISR 27 il BT R A5 E B SRR BT FL D). TR 95 PFIE, 2025, 14(5): 2593-2598.
DOI: 10.12677/ecl.2025.1451563


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1451563
https://doi.org/10.12677/ecl.2025.1451563
https://www.hanspub.org/

it

products, promote the continuous development of tea products, and give full play to the significance
of tea product e-commerce marketing. With the development of tea products, we can promote the
progress of agriculture and rural areas, and assist in the comprehensive revitalization of rural areas.
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