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Abstract

This paper takes Qingyan Ancient Town as the research subject, examining the formulation and
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implementation of its e-commerce marketing strategies within the context of cultural and tourism
integration. Through an analysis of the town’s geographical advantages, cultural heritage resources,
and current tourism development, the study investigates the existing conditions, strengths, and
challenges of cultural and tourism industry convergence in the region. The research focuses on the
current state of e-commerce marketing in Qingyan Ancient Town, including platform utilization,
marketing approaches, achievements, and shortcomings. Building upon this foundation, the paper
proposes tailored e-commerce marketing strategies for cultural and tourism integration, encom-
passing product strategies, distribution channels, promotional tactics, and branding approaches.
Furthermore, potential implementation challenges and corresponding solutions are discussed. The
findings indicate that Qingyan Ancient Town should fully leverage its resource advantages by inte-
grating online and offline marketing channels, utilizing new media platforms, and cultivating dis-
tinctive cultural brands to promote sustainable development of the cultural-tourism industries.
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