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Abstract

Under the sweeping wave of digitalization, e-commerce, as a new business model, is flourishing glob-
ally and has become one of the important driving forces for economic development. From the per-
spective of Marxist political economy theory, the development of e-commerce presents a unique
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economiclogic. Starting from the theories oflabor value theory, surplus value, capital circulation
and turnover, and social reproduction, combined with three typical models of e-commerce, this pa-
per deeply analyzes the specific manifestations of Marxist political economy in e-commerce, points
out its guiding significance for the development of e-commerce: guiding the allocation of e-commerce
resources and promoting the operation of e-commerce enterprises; effectively regulating the e-
commerce market and promoting the distribution of e-commerce value, and proposes the develop-
ment path of e-commerce from the perspective of Marxist political economy, to achieve the effect of
assisting the healthy and orderly development of e-commerce and promoting high-quality economic
growth.
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