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Abstract

Consumers’ purchasing intention is an important factor influencing the formation of their purchas-
ing intention and the completion of their purchasing behavior. Only when consumers are interested
in the product and trust the e-commerce live stream will they have the intention to purchase and
then carry out the purchase behavior. In e-commerce live streaming, product quality, live streaming
characteristics, risk perception, individual consumer traits, and external factors are the key factors
influencing consumers’ purchasing intentions. At present, the severe product homogeneity, lack of
after-sales service, and uneven professional quality of live-streaming e-commerce have seriously
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weakened consumers’ purchasing willingness. In this regard, it is necessary to strengthen product
quality control, innovate live-streaming content, improve after-sales service, and intensify supervi-
sion over live-streaming e-commerce, so as to effectively protect the legitimate rights and interests
of consumers and enhance their purchasing intention.
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