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Abstract

With the rapid development of the Internet, the ways of cross-cultural communication between dif-
ferent countries have become diversified, and the speed of communication is also accelerating.
Based on the existing research on Miao costumes, this paper focuses on the communication strate-
gies of Miao costumes from the perspective of cross-cultural communication, and analyzes the
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cultural connotation and value of Miao costumes, as well as the communication status quo under
the perspective of cross-cultural communication. The research finds that there are problems such
as cultural discount and cultural infringement in the existing communication strategies, and puts
forward suggestions on how to better carry out cross-cultural communication of Miao costumes,
obtain cultural identity, excavate cultural connotations and carry out cross-cultural interpretation,
integrate modern innovative ideas, and expand diversified communication channels. It aims to en-
hance the visibility and influence of Miao costumes on the international cultural stage, promote the
inheritance and development of Miao culture, provide useful reference and reference for the cross-
cultural communication practice of Chinese ethnic costumes, and help ethnic costumes go abroad
and enter the world.
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