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Abstract

This study takes Longtan Ancient Village in Guizhou Province as its research subject, systematically
examining the pivotal role of new media marketing in the development of ethnic costume travel
photography industry. Through field investigations and case study analysis, it delves into innova-
tive communication pathways facilitated by emerging marketing models—including short video
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marketing, social media dissemination, and live-streaming commerce—for traditional ethnic cul-
tures. The research reveals that new media marketing has significantly enhanced Longtan Ancient
Village’s visibility and appeal through platforms such as short video apps, social media, and live
broadcasts, thereby promoting cultural-tourism integration and rural revitalization. Concurrently,
the study identifies prevailing challenges including homogenized competition and cultural distor-
tion, while proposing optimization strategies to inform the sustainable development of ethnic re-
gions’ cultural tourism sectors.
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