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Abstract

Driven by the “dual carbon” goal, green development has become a key direction for the transfor-
mation of various industries. Gamified marketing, as an innovative marketing model, is widely used
in various fields with its unique interactive entertainment experience, attracting consumers to par-
ticipate in product and brand interaction and bringing significant marketing effects to enterprises.
This article first analyzes the characteristics of gamified marketing, and then explores the current
development status and challenges faced by gamified marketing under the background of green
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development. On this basis, targeted suggestions for the development strategy of gamified market-
ing under the background of green development were proposed, aiming to promote the organic in-
tegration of green development and gamified marketing, optimize existing gamified marketing
models, and provide reference for the innovation of gamified marketing strategies for green enter-
prises.
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FAT, BEZSCHL X7 Hin, HESSR AR, ErFeE R RIER, RS EKLIRE
Ko B, sxOEM 5k R CHEO LA 5584 M E EEm AR [1]. fFHHEST, IR eE s
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iRk, PR E AR AT A R AN R IR RE . SRT, T XA E B A A B R AR S
Berh A — RIBRAR: 25—, HIP R IMRE SIS 5 2 F AR 3T R0 RE I, MRIE (2023
R RFEAT IR ) R, U 28%NS 5 BERFEESE AR TS5 B, A BT S iR
WBRARE « AT gl A E 8 T 2, &R RAT N RSN 5 P R 2R AT BB
BEPET OIS IR, ShZ R EAE X, MDA ROR S 2 A ISGE, BEm
IEICI RAR TR E B AR R 2R O FAT N T IR o B =, ENPRAE SRR T i, SRR
ST VAR R, JoTAE R Rt A B B R Bk 2 B SN SR R R ) S PR TR

BT LR S, AU E RN RIS R T 5T IR E RIS N e 3 5 000, B elid &
GEHAR AN 204 BUAT T XA B B SC B AR R L, R SE S aR R R AAEZOR, R BT XX HEATE
Wo EHIREE, WA T FEMEESOEH SR EHIARERA R, NREpsTR it
HIRBBR NS . FESEERRT, ASHETURENS Jy b T RS tu i di A B B IR ShiR A s S 2%, W BhAlkAEe
SEILRINY HAR R [FI, AR W B2k R R 5 41, (R E T S 8 B ERAT SR (T AT, RSP W]
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2. FBARER TN EHRELZ RIK L E RS
2.1. RRIR

BB B, Aol A ot B P AL o S AR SR TV B AT U, Y B 2 X SO R
BT AR A e B R A A LSl 1R e A 8 4 7 53] T I '8 B i e T X v o R BIR A  EL )
PETCRIRFERE N E B SE ik, 9 P GE YR AR AR, AR P EEh2 5 Hd0E, skl
PP X it R S 5 1 IR [4] . I xRAGTE BB I S T xR . DIRESFBORAEIE, REfS BRI
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BT, BENS RBOIE . SCHAIE 5 SR IRE], R R ORI OB . 77 SRy RN R A T
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SOWRAE B S OEN SR E ST BARLS S, RO RS R RIEE T, R E
B LR TE R IR AR A (. Bl KRB HOR IR T, Wik s Bk 1 8 (0 K AL
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2.2. EHBkEK

JE TR E AR O R R SIEERG T RORE SN, (BAEShRiEE R, VR4 R
MGG, RSO SEAAN L. AR BRI =7 T R IT 1A .

221 FAEIFMATE

SRER R TGS Y B EE L AR BB R R e B A RN S, AR R R
FRANME . SR, S0 L AETF R A E BT, SO SR IR AE y— R g ang sk, REEHIEKSEKR
Ji BRS RN B AR A% 0 BT R o — S ERLR S A AR A A T B AR Vi AR S A I LA IR B bR, B &
B SO SR TS, IRES SR R, TOIRIR AN AR SR (AT B0 Py 20 4k
IR, BT HE LS A S PR AR B R RN SRty 9% . IR RS B AE R AL IR T E s AR TR
TERTIR, W RS BN T SR B BB AR SRR, R T AR B ) ST

I HAF 2 A E FE B B TE B = 0 R R K AR LS, i T oG S i B L G fn P
251, SEBURKAT NME RGN, K H e R R A TR [13]. — ek HE H Sk R B0 RK,
A DA S 4 €8 7 it SREURR 43 B S5 o = BN, A 51 53 o 35T R A (1 6 €23 2 ) ISR ER (R AR
Fie — HIERACEFNE SN, W RE NG ERREOGEMS ERERE N, Wi GiER s St
M.
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T RRAGTE B T N P R R ) EL B M R, R AR R e SR TR A BT R 2.
HRTVF 20 S B TG B (e SEBrig B o, 58 P R0 LR I 1), SRR O 55 7 I R AT B A 1R
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B SRR A B AR AR AL B A A BRI TR ) I R, 40 S € 3 B AL TE BT B, TEAT:
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BeAt, AT St A T A S B AN e ), TR B K R € R A SR Y R A A
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AT RSB XA A LUK EUERA . AxTH AR, VRS A R R AT 2 00 HERf T A
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AT A P RIS ANER T it i, Al 75 ZERNORAE ) Tl AR T T BN, BN R
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