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Abstract

The dual credit policy is an important policy tool to promote the development of China’s new energy
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vehicle market, but its influence mechanism on consumer decision-making still needs to be ex-
plored in depth. This study integrates the technology acceptance model and the hierarchy of needs
theory to construct a “policy-cognition-intention” analytical framework, and examines the influenc-
ing factors of the dual credit policy that affect consumers’ new energy vehicle purchasing decisions.
The study finds that economic benefits and respect for needs significantly and positively affect the
willingness to buy, and that the dual credit policy indirectly promotes the purchase of new energy
vehicles by improving consumer perceptions of these two dimensions; however, the direct effect of
the policy on product performance is not significant. Based on this, the study proposes a differenti-
ated marketing strategy to provide a reference for government-enterprise collaboration to pro-
mote the popularization of new energy vehicles.
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Figure 1. Theoretical model of research variables
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Table 1. Measurement items for consumer willingness to purchase new energy vehicles under the dual credit policy
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Table 2. Reliability analysis of questionnaire consistency
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