E-Commerce Letters HLFRi%5PFiR, 2025, 14(7), 503-507 Hans X
Published Online July 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1472195

FEHEYN: THELARSETRSHMSEE
R

Lk, ¥ 5
RO R T 5 B 3 SR, YL M AL

Weks . 20254F5 250 A ER: 202546 H13H; &AM HM: 20254E7H9H

wm B

MEEERSTHRERREA R HETE, KERRBEAEIRES . AT AR EZAH R
oy, RTHFHEERFEGY. BRREEERSR. WAEZ—RERRBITIL SRR ORER, H#IhRF
SRR, CRAERASTURENER. KEBFHIEASEETRSSRORBESHAFHEL, A
DRI RE, ERRIBEMEE TSRS 1. AXNFEEERIRS IR, SHENER. KR
REHILEBEAR, JHRHESRERBRBRRE. BEFOHNE. KOEHKAFEARKINA,
EHRTHFFOHEY, PIERFOLTRRE. FHABEANFZCHBERBELIRELERS, #
BHEFRABET SR TR R BT

Xiid

SR, WRSERR, KOMNE BTHES

Green E-Commerce: Exploration of the
Integration Path of Sustainable
Development and E-Commerce

Xinyu Ma, Xue Tan

School of Marxism, Nanjing Forestry University, Nanjing Jiangsu

Received: May 25, 2025; accepted: Jun. 13", 2025; published: Jul. 9t", 2025

Abstract

With the rapid development of the global economy and the increasingly serious environmental
problems, green development has become a global trend. As an important part of the modern
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business model, e-commerce is facing challenges such as environmental pollution and waste of re-
sources. How to achieve green transformation and promote sustainable development in this rapidly
developing industry has become the focus of academic and industry attention. As an innovative
model combining e-commerce and green development concepts, green e-commerce can not only
reduce the environmental burden, but also enhance brand value and market competitiveness. Start-
ing from the concept of green e-commerce, this paper analyzes its connotation, development status
and challenges, and puts forward the path to promote the development of green e-commerce.
Through the application of green supply chain, green marketing and innovative technology, we will
promote the green transformation of e-commerce and help the development of the global green
economy. This study aims to provide theoretical support and practical guidance for green e-com-
merce, and promote the global e-commerce industry to achieve sustainable development goals.
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