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Abstract

In the current economic context, the transformation of corporate marketing strategies has become
a trend. The new era economy not only brings technological innovation and industrial upgrading
but also presents new opportunities and challenges for corporate marketing. This paper takes a
state-owned water conservancy construction company in a certain province as the research object,
focusing on the characteristics of the water conservancy construction industry. It explores the cur-
rent status and existing problems of marketing in water conservancy construction enterprises
against the background of digital transformation and sustainable development, and proposes inno-
vative paths for marketing strategies. This provides theoretical guidance and practical references
for enhancing market competitiveness in water conservancy construction enterprises, while also
offering a new perspective on the future sustainable development path of water conservancy enter-
prises.
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