E-Commerce Letters FL-T 55 PFig, 2025, 14(6), 1479-1484 Hans i
Published Online June 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1461887

MR ERMAET “XRR” KFSHE
hE% RIRIRS

SN R I S 5 RS BE, 531 SRR

Yok H Y. Horerns

HE

FCRETHRHRELEKNE T, WARFEER “DURR” S5r5 HRDRR R —FXr i kg
PR . PLREMBPZT W RAER T EARGIFAT AN DRI LTS AR R RS Fri kR
WM. RN HESCEEE S MR S, mRARKESE. BRAS5 URAR. TS ER
WALSE R, FHRMERHERBRT LSRG BEN “DURR” 2% 5aRihRRBREXNTRER
JRRGEEW SIS LRI = .

KR
HEN, “WRHC &Y, METTE, HRRE

Research on the Synergistic Development
Model of “Hanfu Craze” Economy and
E-Commerce in the New Era Internet
Perspective

Xiangyu Wu

School of History and Ethnic Culture, Guizhou University, Guiyang Guizhou

Received; ******

Abstract

This article focuses on the current development status of the emerging industry of the “Hanfu craze”
economy and e-commerce’s coordinated developmentin the new era’s Internet perspective. It takes
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the two major e-commerce platforms, Taobao and Douyin, as cases to analyze the positive impacts
brought by the “Hanfu craze” economy in its coordinated development with e-commerce. At the same
time, it also pays attention to the problems that have emerged, such as severe homogenization com-
petition, copyright disputes and counterfeiting, and excessive commercialization of cultural sym-
bols, and proposes targeted solutions and strategies. The aim is to provide theoretical support and
practical guidance for the sustainable development of the “Hanfu craze” economy and e-commerce’s
coordinated development model.
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