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Abstract
This study, grounded in information processing theory and trust theory, constructs a user-
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generated content (UGC) impact framework for high-involvement products (using new energy ve-
hicles as an example). By combining survey questionnaires and experimental design with crawled
consumer purchase reviews and influencer evaluations and applying multiple regression and me-
diation analyses, we find that detailed, emotionally consistent consumer reviews directly enhance
consumer trust and purchase intentions, while high-quality, widely disseminated influencer evalu-
ations further drive sales by boosting purchase intentions; moreover, consumer purchase intention
serves as a significant mediator between reviews/evaluations and actual sales. The findings offer
empirical support for online word-of-mouth management and digital marketing strategies for high-
involvement products, recommending that firms refine review guidance, deepen collaborations
with professional influencers, and integrate differentiated dissemination strategies with real-time
sentiment monitoring to establish a precise marketing closed-loop.
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Table 1. Regression analysis results
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