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Abstract

Against the backdrop of the rapid development of the e-commerce industry, Douyin Rural and Ag-
ricultural Content Creators have restructured the sales chain of agricultural products through the
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“short video + live streaming” model, forming a pattern of “short video for traffic diversion and live
streaming for monetization”, becoming an important force in promoting rural revitalization. How-
ever, behind the traffic dividend, the contradictions in rural e-commerce are becoming increasingly
prominent. Although some bloggers have gained certain traffic through high-quality content and
precise positioning, traffic is only the entry point. Only by converting traffic into sales can the dual
goals of increasing farmers’ income and upgrading the industry be achieved. Therefore, based on
the AIDA model, this paper deeply analyzes the user conversion path of Douyin Rural and Agricul-
tural Content Creators, covering four stages: attracting attention, stimulating interest, arousing de-
sire, and facilitating action, and explores the key elements of each stage. At the same time, it pro-
poses strategies, such as precise positioning and content creation optimization, product and supply
chain optimization, and marketing channel expansion and cooperation innovation, aiming to en-
hance the influence and sales conversion rate of Douyin Rural and Agricultural Content Creators,
provide a strategic framework for their e-commerce practices, and offer theoretical references for
the empowerment of rural revitalization by the digital economy.
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