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Abstract

Against the backdrop of the in-depth implementation of the rural revitalization strategy, rural e-
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commerce has become an important engine for activating the rural economy and broadening the
channels for agricultural product circulation. However, its development still faces bottlenecks, such
as low marketing efficiency and insufficient service capabilities, including issues like extensive ad-
vertising placement, the lack of agricultural product standardization, and the shortage of profes-
sional talents, which have restricted the quality improvement and efficiency enhancement of rural
industries. The introduction of artificial intelligence technology offers a new path to solve these
problems: through data-driven precise user positioning, intelligent sorting and production guid-
ance, intelligent customer service and content optimization, etc., artificial intelligence can signifi-
cantly enhance the precision and service efficiency of agricultural product marketing, helping farm-
ers increase their income and promote industrial upgrading. However, there are still practical chal-
lenges in rural areas, such as weak digital infrastructure, insufficient acceptance of technology by
farmers, and economic and time costs. Therefore, efforts should be made from aspects, such as
strengthening rural network and logistics construction, conducting targeted skills training, and
promoting multi-party collaborative cooperation to promote the deep integration of artificial intel-
ligence and rural e-commerce, and inject sustainable technological momentum into rural revitali-
zation.
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