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Abstract

With the rapid development of the mobile Internet, short videos have become an important carrier
in the field of digital marketing. Based on the Elaboration Likelihood Model (ELM) theory, this paper
constructs an analysis framework for the influencing factors of short video marketing effects. Taking
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439 Al shortvideos on the “Bilibili Animation” platform as samples, the study is conducted through
content strategy coding analysis, variable interaction, and OLS regression analysis. The research finds
that in the central route strategy, user participation behavior is mainly influenced by two types of mes-
sage strategies: social and self. Under the peripheral route strategy, both the content strategy of no
video commentary and the content strategy with information interaction can simultaneously stimulate
users’ multi-dimensional participation behavior. Subtitles have a significantimpact on some user par-
ticipation behaviors. Video duration and title style of warning/exclamation have a significant positive
impact on the collection behavior. However, shooting perspective and video presentation method have
no relation to user participation behavior. This study reveals the mechanism of the role of short video
content strategies from the perspective of marketing communication, providing empirical evidence
for optimizing product marketing in the Al shortvideo scenario. It is suggested that marketers should
focus on enhancing information credibility, designing interactive content modules, and improving the
persuasive effect of marketing information through dynamic subtitles and emotional titles.
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Table 3. Regression analysis results of the multifactorial intervention

# 3. SRARTFHHOEATHER

H A XA II1 255 f H ¥ F
R 0.288 1 0.288 0.091
Jot i 0.773 1 0.773 0.679

MR A AN o
~ iR 2.854 1 2.854 1.755
At 3.062 1 3.062 1.323
R 1.923 1 1.923 0.631
ke ¢ 0.006 1 0.006 0.006

Iie 5/ % SO e
R 0.903 1 0.903 0.538
PR EL 2.078 1 2.078 0.922
R 8.822 5 1.764 0.579
ke ¢ 14.339 5 2.868 2.642%

FRAE R CA e
e oA 11.483 5 2.297 1.367
aaee 6.988 5 1.398 0.620
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R
R 0.246 1 0.246 0.076
ke ¢ 0.002 1 0.002 0.002
SO x AN B
iR 4482 1 4.482 3.129
PEEH 0.168 1 0.168 0.075
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