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Abstract

In the digital ecological environment where algorithmic recommendation technology is deeply em-
bedded, the information cocoon phenomenon has become the core factor influencing online con-
sumption behavior and has a profound impact on the online marketing pattern. This article com-
prehensively employs the theoretical tools of philosophy of technology and sociology of consump-
tion to deeply analyze the generation mechanism of the information cocoon from an interdiscipli-
nary perspective, as well as the two-way effects it brings to online marketing. Although algorithmic
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recommendation has improved the efficiency of online marketing to a certain extent and can pre-
cisely reach the target consumer group, at the same time, it has also triggered potential problems
such as intensified homogeneous competition in the market and prominent trends of consumption
alienation, posing challenges to the healthy and sustainable development of the digital economy.
Based on the above research results, three targeted breakthrough strategies are innovatively pro-
posed: constructing a dynamic balance algorithm mechanism, promoting value-oriented content
marketing strategies, and establishing an open and collaborative ecological cooperation model,
aiming to build a systematic theoretical framework for marketing innovation practices in the digital
economy era.
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