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Abstract

In the Internet economy, Al-powered precision marketing, driven by data, has significantly en-
hanced transaction efficiency. However, it has also triggered breakthroughs in theoretical bounda-
ries and ethical challenges. At the theoretical level, the alienation of algorithms has subverted the
traditional relationship between people and goods, shifting from “people looking for goods” to
“goods finding people”. The sovereignty of consumers has been eroded by the data strategies of
platforms, and digital means of production have been monopolized and privately owned by a few
platforms, breaking the theoretical framework of consumer dominance and ownership of the means
of production in traditional economics. At the ethical level, algorithmic black boxes lead to price
discrimination, unequal distribution of traffic, and manipulation of search rankings, causing the
collapse of transactional fairness. Methods such as group buying and bargain-cutting activities have
alienated social relationships into marketing tools. Marketing strategies like the “seckill countdown”
in live streaming rooms deprive consumers of their autonomy in cognition and decision-making. To
address these chaotic phenomena, it is necessary to start from reshaping the underlying rules. On
the one hand, drawing on the digital regulatory laws and regulations of the European Union, laws
targeting super-large platforms should be formulated to regulate their data usage and market com-
petition behaviors. On the other hand, with the empowerment of technology, the data production
relations should be reconstructed, and a mechanism for users to dominate data ownership and con-
trol rights should be established. Additionally, a dividend mechanism based on data contribution
values should be constructed to enable users to share the dividends of data factors. This requires
the joint efforts of multiple parties, and promoting the sustainable development of the digital econ-
omy with the concept of fairness.
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