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Abstract

With the support of the rural revitalization strategy and relevant policies, agricultural livestreaming
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in e-commerce live-streaming has emerged as a new force in promoting the sales of agricultural
products. However, currently, its development faces problems such as homogeneous live-streaming
content and low marketing conversion efficiency. This paper is based on the AISAS model. By con-
structing a correlation model of celebrity influence-user behavior-channel expansion, it systemati-
cally analyzes the impact mechanism of celebrity-assisted agricultural livestreaming on the expan-
sion of agricultural product sales channels. The research finds that celebrity-assisted agricultural
livestreaming is remarkably effective in expanding the breadth of sales channels, optimizing effi-
ciency, and promoting diversification. Through the Attention, Interest, Search, Action, and Share
links of the AISAS model, it attracts consumers’ attention, stimulates their interest, promotes search
and verification, facilitates purchasing behavior, and drives sharing and dissemination. Accordingly,
this article proposes strategies such as enhancing the attractiveness of livestreams, exploring prod-
uct highlights, optimizing information guidance, improving the purchasing experience, and encour-
aging sharing behavior, providing theoretical and practical references for optimizing the agricul-
tural livestreaming model and broadening the sales channels of agricultural products.
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