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Abstract

This study explores the strategy of cultural symbol enabling Suzhou embroidery e-commerce crea-
tive product design to solve the challenge of Suzhou embroidery inheritance and innovation. By an-
alyzing the characteristics of Suzhou embroidery culture symbols such as skills, colors and patterns,
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as well as the homogenization and imitation of e-commerce market, three strategies are proposed:
to realize the modern presentation of Suzhou embroidery by using digital technology, to enhance
the uniqueness of products through brand design, and to optimize the thematic display of e-com-
merce platforms to enhance user experience. The research shows that the innovation and transfor-
mation of cultural symbols can promote the sustainable development of Suzhou embroidery and
provide new ideas for intangible cultural heritage protection.
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Figure 1. 2024 Tiktok e-commerce intangible cultural heritage development data report (photo source:
Tiktok)
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Figure 2. Suzhou embroidery creative products with same theme (photo source: Taobao)
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Figure 3. Su embroidery cultural creation products with similar category (photo source: Taobao)
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Figure 4. The prices of similar Suzhou embroidery creative products
vary greatly (photo source: Jingdong)
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Figure 5. Static drawing and video display of Suzhou embroidery cultural creation products
(picture source: Jingdong)
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