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Abstract

Driven by the new wave of consumption, China’s new tea industry has shown explosive growth, and
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the competition has become more and more fierce. As an emerging marketing strategy, brand IP
has become the key for tea brands to achieve differentiated competition. This article takes the Snow
King IP launched by Mixue Ice Cream & Tea as the research object, and deeply discusses its market-
ing strategy from “sprouting out of the circle” to “full of profits”. The study found that Snow King IP
not only established emotional resonance with consumer groups through the image of “contrasting
cuteness”, relied on multi-channel content communication to break the circle of diffusion, but also
realized the expansion of commercial value with the help of cross-border linkage. The successful
experience of Snow King has inspired other tea brands to upgrade their IP image from a simple
brand symbol to an emotional carrier for users, and build an integrated marketing system to en-
hance their core competitiveness and achieve sustainable development.
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