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Abstract

Under the dual background of the Rural Revitalization Strategy and the development of media con-
vergence, rural experience variety shows have become an important medium for connecting urban
and rural cultures and disseminating modern agricultural concepts. This paper takes the 41 theory
as the framework and selects the phenomenal variety show “Become a Farmer” as a case study to
explore the innovative marketing strategies of rural variety shows in digital communication. The
study finds that the show constructs an appeal based on the principle of interest, integrating “doc-
umentary narrative + technological scenarios” and breaking the traditional entertainment frame-
work of variety shows through a 190-day immersive farming experience; it forms a participatory
communication ecosystem relying on real-time interaction and multi-platform co-creation, achiev-
ing deep user engagement; it shapes the uniqueness of the “new farmer” brand through differenti-
ated positioning and cultural symbolism; and it constructs a “content-consumption-cultural tour-
ism” industry chain through IP development and cross-border cooperation, balancing commercial
value and social benefits. The research indicates that the adaptation of the 41 theory in the field of
rural variety shows should focus on integrating authentic labor narratives with technological ele-
ments, strengthening user co-creation mechanisms, and transforming cultural symbols into sus-
tainable marketing momentum. The show employs a progressive strategy of “interest attraction-
interaction deepening-personality binding-benefit sharing”, not only breaking through homogeni-
zation competition but also promoting the spread of farming culture and rural industry linkage,
providing a practical paradigm for rural variety shows to achieve a win-win situation in social and
economic benefits.
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