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Abstract

At a time when the demand for material culture is growing, the deep integration of digital economy
and traditional culture has become a new development trend, and Guizhou Buyi intangible cultural
heritage products, as a bridge carrying the unique cultural deposits of the Buyi people and the
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unique national outlook, are facing new development opportunities and challenges. In the context
of the era of the digital economy, this paper focuses on the marketing strategy of Guizhou Buyi in-
tangible cultural heritage products. Firstly, it analyses the theoretical basis of product marketing of
Guizhou Buyi intangible cultural heritage in the context of the digital economy, and then discusses
in depth the opportunities and challenges brought by the digital economy. Afterwards, it proposes
targeted strategies to explore and highlight the cultural connotation of the Buyei ethnic group in
order to create special products, aiming to help Guizhou Buyei intangible cultural heritage products
to enhance their competitiveness in the wave of the digital economy, and realise cultural inher-
itance and development. The study emphasises that the marketing of intangible cultural heritage
products in the era of digital economy needs to balance cultural inheritance and commercial value,
and the strategy is of practical guidance significance for promoting the adaptive use of ethnic mi-
nority intangible heritage resources and synergistic development of regional culture and economy,
and provides theoretical references for the digital transformation of distinctive cultural industries
in ethnic regions.
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