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Abstract

This paper delves into how “Love and Deep Space” achieved widespread dissemination and success-
fully broke through the market against the backdrop of the flourishing “she economy” by leveraging
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emotional healing marketing. Through a comprehensive analysis of the game’s market positioning,
marketing strategies, and communication channels, it reveals the intrinsic mechanisms by which
the game meets the emotional needs of female players and achieves effective dissemination. The
study finds that “Love and Deep Space” stands out in the highly competitive gaming market through
precise audience targeting, rich integration of emotional elements, and diversified communication
strategies, providing not only a reference for the gaming industry but also new insights for the dis-
semination and development of the cultural and entertainment industry under the “she economy”
environment.
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