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Abstract

Turpan Grape Valley Scenic Area is one of several important tourist attractions that Turpan tourism
development has relied on for along time, and it is also an important productivity factor of Turpan’s
tourism industry and an important source of tourism income and foreign exchange earnings. How-
ever, for a long time, there have been a series of problems such as no distinctive products, weak
service awareness, backward business philosophy, and single marketing strategy in Turpan Grape
Valley Scenic Area, which seriously affects the further development of the scenic spot. From the era
of service economy to the era of experience economy, the tourism industry has produced a lot of
new concepts and changes, diversified, multi-level personalized products and services have become
the general trend of the market, and the development of Turpan grape scenic spot must enter the
era of experience economy according to the changes in consumer demand. Therefore, it is necessary
to explore new marketing strategies to guide the market behavior of tourism products in Turpan
Grape Valley Scenic Area and provide theoretical guidance for the scenic spots. On the basis of sum-
marizing the research results at home and abroad, this paper analyzes the characteristics of con-
sumer demand in the era of experience economy, summarizes the three cores of tourism marketing
in the era of experience economy, and analyzes the factors affecting the development of Turpan
Grape Valley Scenic Area by using literature analysis, field research, and questionnaire survey
methods. Building on this, the paper applies the theory of experience economy, marketing theory,
STP theory, and PEST analysis, in combination with the characteristics of e-commerce platforms
and user data-driven logic, to develop a tourism marketing strategy for the Grape Valley Scenic Area
based on the AIDA model. The strategy includes the following components: “attracting attention”,

» o«

“inducing interest”, “stimulating desire” and “promoting purchase”.
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S H AR T 2023 4P rh [E AR LRI P L .

DOI: 10.12677/ecl.2025.1462084 3045 TR 4TS


https://doi.org/10.12677/ecl.2025.1462084

5.2.3. MAE

WA RN, B 62%MFRTE AT R 2 “IH e ” ik “Mis s ks, Fik, %
RIEE SO + TURAMES " B ERIR: HEH CREAR AR TR o AR M + R
B+ AN RO MBS RFRTER” , B RN EF IR 8 KRN H
+ WIS AL, BORIRRAK: BEE SCOIHE T & (B Y. =&Y B4 e F R R A
A7 W VR MRS AT AR e E R RS SE A5, R R R A
W, SEILRE S - SO - RS R R G QU W R VIR HahRR(Z bR TR IR A R
A (N “FHEREREEk” ), FAMETIRIENE, WEEBRIENLE, HENEHEL.

5.2.4. {RRREE

Bl ow, FH PR SIXCE UM I SEARIG S SN, 2 RE 52 “JetRIQfm A1 ML, FEikie
Tt 23%, GFPFEREET 37%. Atk T “0W - RIS ST S a UL, S E S UE R ST
HAE, W SE R 5 AT TE 24 /NI YA 3R BTCHE Fh HC (B A1 00 B R SR AR ) 5 B HE < AR 28 4R IR ML 7 <
Wik B S A i I U A PTETIR 30 o6 + BRI ES MBI ” , BL YR + Rl + tEE”
OIS, SLIEE A HRIETE I BRI B R . R R RGN 5 A B
#CAMRE + A0E + FFEEIR BREHASA, i CRM 438 Iy s SR i SET N T HEE G
I s T, ZBRALA TUR A A R TR T 41%).

5.2.5. f33 AIDA #FF

oo “mEVARIE S T - UBRMEAERNE, IR TER T RRIIMA “KIMARAE R, )28
(WA ERR E . EE AN, ek Em . TRmE. AHRMRS,; T “UGC L&HLH” -
M AT CIRIEMEAN —R” MAUESR G, T3k “ehladel + WEmER + B R” , 11iE
RN - SN B U@ . S AR ERENLE] - @ R G VRN S S BT
I RIS 28 SR iA] (0 “ad 37 “URBR IR 7 ), 3 /NN IR B A NAL B, It “ AL R, DME
AN RS R .

6. &t

AT FU IR FE IR IR 205 AN R R 55 I AR B 2 A VA S X AT AR AR S SR A L, S
FERNEAEBRTE S S AR PR T R T, RO at . maRc R SR B AR, FTFURIL, 40
S QH . AL et B TR SS RE D S OMERIE S T7 A AR R et S TR, AR
B REAYOR ARG I T ST AR E R R 25 . JET AIDA B, Mg 7N “UER - M4l - B
- T8 BN BT RMUE IR, RS TP BIR, SR BT EN . B e Al
fefl. MAEEE. BT IP AL, BRTW. BT RoRfE N I SRR .

RHARRLTF SR TR FRMEWM T, AFFdE D AR5, BERREgE. (2R
&7 KA R A . RE 2 ENA SR - FPAT N BEEIRE M dh il - A S AR gt
Fetb - M AASLIRN ", MEH Bl “BERE + BN + Hn e vIRsh i 4 E
EEZ

SR, AWEABAES TRR. B, WHEIRSHIRE, AIDA R EREA AENZN 94 ik,
(EDOE 4 St AR 2 BEALAR SGUEAN A2 5 7P B B R, (HAE SEFR BT v AT BE R SR HT AT BT [ 3l
@M. B, ARWFFATREES SWOT 704, 4C FE . HREAT AT EELR, IRIKIRILACE S
THBOERC /7o FK, AT S AR T B BOE AT it XE DL 5 42 78 i kil 17 37 BRI AL 2l i) AR B X

DOI: 10.12677/ecl.2025.1462084 3046 TR 4TS


https://doi.org/10.12677/ecl.2025.1462084

T8

B, R i AAl . BURIREE . Bov-T o USSPk, @B X B 5L 225 5% S HThL
7, SEI I AT IR B S B N BORE [F), AR RF SRS B R 5 T I M N

BEAh, ABFREAF BB UIA IR, REETE AR EE SR P B AR e SR A S AT
IREEEERE . RRWEFC AT I NAT L EE 240 . I WA R AIB IS4y TR, MR B
TRIEE S5 SUETREE , AT HESh 45 2 30 46 74 SEIXCE A A “ IR SmE I “ R ReIsE " KB B .

LR LA, &R A S XS “BRIRAE S R X ) AR IRAN R F R B, OGBEAE
TR AT LS MRS BT R SR RS HOE . MR ARER RN E. BmiiiixZSS. TH
Ha ek, LB r R, J7 RERIESCBLSCAUAESR . dh RSO 5 ke O (L BE R BRTT -

SE

[1] Lee, B.(2002) The Dynamic Nature of Leisure Experience: An Application of Affect Control Theory. Journal of Leisure
Research, 34, 290-310.

[21 “BG%F, Rz, AR IANR . 85 55E R[], fkiizRl%, 2003(4): 7-10+41.

[8] FPBas. JET-AI6 20 0% 0k i X B A S I 7 [D]: [ L2 5], R b Tl k2, 2008.

[4] WHEH. IREAARKEOTFIM] REE: BT RS Bk, 2005.

[5] Rk, RIGL B 2 A iR R ] ——F (2 R A SRR iR i T R 70 [3]. #r i 4F%, 2019(1): 101
[6] A8, AAREG B SCAE PRI 7 S T R VIR []]. 2R 5K, 2019(4): 92-96.

[71 R, MFELR. JE TR SRR R Pl ke Rl 5 5 S S BLRI[9]. A& S04k = T, 2017(9): 108-
112.

[8] T, REX. RIBZFMA T REHEY R SO i R[], Bt 2Rl 2, 2017(6): 146-152.
[9] Iyt =5. At IH F 1 7R 4% D9 s J R b I 5 RO ) R M BT 9 [D]: [ L 22 A8 3], Kb RS IS K2, 2016.
[10] #5327, R e I o7 7 45 I3t = i 5 IR 25 e T (3] L PEIA 8 K2 244, 2022, 44(S1): 48-51

[11] SKEAE], AEE 2R, KI%E N7 i i 18 5 ol e vk 72 [3]. KA B2 R, 2018(19): 134-135.

DOI: 10.12677/ecl.2025.1462084 3047 TR 4TS


https://doi.org/10.12677/ecl.2025.1462084

	体验经济与电子商务融合下吐鲁番葡萄沟景区的营销策略探究
	摘  要
	关键词
	Research on the Marketing Strategy of Turpan Grape Valley Scenic Area under the Integration of Experience Economy and E-Commerce
	Abstract
	Keywords
	1. 引言
	2. 文献综述
	2.1. 体验经济
	2.2. 电子商务

	3. 数据来源及统计
	3.1. 数据来源与处理
	3.2. 分析方法与工具

	4. 体验经济下葡萄沟旅游景区的营销环境分析
	4.1. 葡萄沟景区发展概况
	4.2. 葡萄沟景区的营销策略现状分析
	4.2.1. 基于PEST的外部营销环境分析
	4.2.2. 竞争对手分析
	4.2.3. 营销组合7P分析


	5. 以AIDA模型为主7P理论为辅的旅游营销策略
	5.2.1. 引起注意
	5.2.2. 诱发兴趣
	5.2.3. 激发欲望
	5.2.4. 促成购买
	5.2.5. 构建AIDA闭环

	6. 结论
	参考文献

