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Abstract

At present, the Internet economy is developing rapidly, and its popularity in various fields is also
high. In this context, e-commerce enterprises, as an important role in the development of the Inter-
net economy, can bring new development opportunities to related industries in the process of
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continuous expansion and innovative development. However, at the same time, e-commerce com-
panies also face significant risks, such as financial risks. Therefore, strengthening the internal fi-
nancial control of e-commerce enterprises is particularly important. This paper explores the inter-
nal financial control of e-commerce enterprises under the Internet economy. On the basis of clari-
fying the concept of e-commerce enterprises and the Internet economy, understanding the im-
portance of e-commerce enterprises to strengthen financial internal control and the current situa-
tion of e-commerce enterprises’ financial internal control in the context of the Internet economy, a
series of optimization strategies are proposed for reference.
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Table 1. Types of e-commerce enterprises
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Figure 1. The responsibilities of each position in the finance department of e-
commerce enterprises
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