E-Commerce Letters 37 Rj%5¥ig, 2025, 14(6), 3333-3339 Hans X
Published Online June 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1462119

BB 5 P E i HRE R STR R

BRT, x| &
WL TR ZRGBEE, Wil B

Weks H i 20254E5 H8H s A HBE: 20254F5H27H; AAHB: 202546 H30H

R

R P H R — RIS, BREELEBE LS ERBIMETENE, BERS T HEENE
LEFHENFEAE, ERBEREE T ZNANE . FHTENERE ALK, BEHERGE
AF MR LHEN I Z R FEE. XEARAFERERE. AR L, SirmsnfE
HEREYG R A2 imsm R, ANEER ok AR E R . BT ARER T RIS RS =8
ERBR . WHEM. BRHRANT MR, NTRLE “WHET - el - HRIE” HEie
B, ARANTHAEROFRFZRPOREL LRI ARARRE XL, B UTEH #3785
R B 77 At B B R A RUA R BT R i — e B ST

XK ia

EiRHEE, BREXE, H2EmR, HRRE

The Impact of Bullet Screen on Consumer’s
Purchase Decision in Live Streaming
E-Commerce

Qingning Lu, Jie Liu*

School of Art and Design, Zhejiang Sci-Tech University, Hangzhou Zhejiang

Received: May 8™, 2025; accepted: May 27", 2025; published: Jun. 30t", 2025

Abstract

As an emerging form of digital consumption, danmaku enables consumers to interact with stream-
ers and other viewers, significantly enhancing purchase initiative and conversion rates, leading to
its widespread adoption in e-commerce. This study first deconstructs danmaku as a novel visual
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interactive medium through three design dimensions from an artistic design perspective: interface
design, interactive experience, and emotional communication. Building on this foundation, the study
analyzes how danmaku reconstructs social presence in virtual shopping environments, creating
mechanisms for synchronous social experiences. Furthermore, the research reveals three pathways
through which danmaku influences consumer decision-making: cognitive reframing, emotional res-
onance, and behavioral triggering, thereby establishing the theoretical framework of “visual de-
sign-social presence-consumption decisions”. This study extends research on visual interaction de-
sign in reconfigured digital consumption contexts and provides theoretical support for effective ex-
perience design in live streaming e-commerce through visual interaction methods in consumer set-
tings.
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