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Abstract
The scale of China’s coffee market continues to expand, and the trend of coffee gifting is becoming
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increasingly prominent. To investigate the purchasing factors and marketing strategies of coffee
gift boxes, this survey was conducted in Jiangsu, Zhejiang, and Shanghai regions, with a sample size
of 1027. A multi-stage sampling method combining PPS sampling, stratified sampling, and simple
random sampling was used. A total of 1500 questionnaires were distributed, and 1204 valid ques-
tionnaires were collected, with an effective rate of 80.27%. The formal survey questionnaire data
have passed reliability, validity, and randomness tests, and the survey results are true and reliable.
In the data analysis section, this survey adopts a macro-to-micro analysis path, combined with qual-
itative and quantitative analysis methods, to deeply explore the current situation of the coffee gift
box market and consumer purchase intention. Based on the results of data analysis, this survey de-
signs marketing strategies for coffee gift boxes from aspects such as content, channels, and prices.
In summary, this survey aims to provide new theoretical basis and practical guidance for precision
marketing in the coffee gift box market through the survey results and strategic recommendations.
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Table 1. Route inspection form
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Table 3. Reliability analysis table of ECT model scale
= 3 ECT BB EREENE

idies 7o b L R B FETHR AL T 14 v 8 2k 2R 5 % T TR R B
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Table 5. Confirmatory validity analysis of the scales for the TAM model and the ECT model
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Figure 1. Mechanism model of the impact of continuous usage intention
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Figure 2. Structural equation model illustrating the mechanism of the impact
on consumers’ continued use of coffee gift boxes
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Table 7. Model fit index table
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AGFI 0~1 0.968 R 47
NFI 0~1 0.997 EYas
RFI 0~1 0.980 K&
IFI 0~1 0.997 EYas
TLI 0~1 0.983 R4
CFI 0~-1 0.997 R4F

Table 8. Results table of hypothesis testing for ECT model assumptions
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Figure 3. Model of factors affecting purchase intentions
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Figure 4. Structural equation model of factors affecting potential con-
sumers’ purchase intention for coffee gift boxes
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Table 10. Results of hypothesis testing for the TAM model
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