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Abstract

In the context of the Rural Revitalization Strategy, rural e-commerce serves as a critical bridge con-
necting urban and rural elements, playing a pivotal role in driving the transformation and upgrad-
ing of the rural economy. However, the promotion of rural e-commerce currently faces multiple
challenges, including efficiency bottlenecks caused by an unbalanced logistics system, constraints
on development quality due to structural talent imbalances, and impacts on industrial upgrading
from lagging standardization and branding. Through systematic analysis, this paper uncovers the
underlying causes of these dilemmas and proposes targeted countermeasures. The study suggests
constructing a three-tier logistics system to optimize infrastructure, implementing a “new farmer”
training program to address talent gaps, promoting full-chain standardization to enhance prod-
uct quality, deepening industry-finance integration to resolve financing difficulties, and innovat-
ing regulatory mechanisms to prevent systemic risks. These countermeasures aim to provide de-
cision-making references for local governments, facilitate the sustainable development of rural
e-commerce, and thereby advance the in-depth implementation of the Rural Revitalization Strat-

egy.
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Table 1. Core policies to support rural e-commerce
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Figure 1. National rural online retail sales
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