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Abstract

Generative artificial intelligence promotes the intelligent production of digital cultural consump-
tion content, diversified supply, precise and interactive digital cultural consumption patterns. It
also enables the linkage between online and offline scenarios in digital cultural consumption and
the socialization of communication, thus bringing about a prosperous scene in digital cultural
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consumption. At the same time, the constraints of the content value structure, limitations of intelli-
gent technology, and external environmental conditions pose the risk of suppressing digital cultural
consumption. To address these development dilemmas, it is necessary to reshape the content pro-
duction logic through value guidance, optimize the consumption experience relying on technologi-
cal innovation, standardize the market order with the help of institutional construction, transform
the potential energy of technological innovation into the driving force for industrial development,
and propel digital cultural consumption into a new stage of high-quality development.
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