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Abstract

Since China proposed to solidly promote the comprehensive rural revitalization, the rural economic
development in various regions has gradually entered a period of rapid growth. In recent years,
against the backdrop of e-commerce assisting agriculture, the development of rural e-commerce
has been extremely rapid. In this development environment and background, the research on the
construction and communication path of the regional public brands of characteristic agricultural
products has strong practical significance. Through an in-depth study of the square bamboo shoots
in Tongzi County, Guizhou Province, this study uses the SWOT model to analyze the industrial envi-
ronment of square bamboo shoots. Starting from two aspects, namely brand construction and brand
communication, it explores the construction and communication of the regional public brand of
square bamboo shoots in Tongzi County, Guizhou Province against the backdrop of e-commerce as-
sisting agriculture. It is proposed that brand construction should be carried out by making efforts in
three directions: value construction, e-commerce platform construction, and cultural construction.
Four measures, namely creating a brand narrative system structure, establishing an all-media com-
munication matrix, implementing experiential scene communication, and adopting precise commu-
nication strategies, should be taken simultaneously to assist the communication of public brands.
Ultimately, the regional public brand of square bamboo shoots in Tongzi County, Guizhou Province
will be created to help the region achieve comprehensive rural revitalization, and provide reference
and inspiration for other regions in building regional public brands.
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