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Abstract

As a comprehensive form of artistic expression, installation art, with its unique advantages of im-
mersion, interactivity and spatial narrative, offers new possibilities for brand marketing. By break-
ing the one-way communication model of traditional advertising, installation art can transform brand
concepts into perceivable physical spaces centered on multi-sensory experiences, thereby estab-
lishing a deeper emotional resonance. This article aims to explore the paths and values of installa-
tion art in brand marketing through case analysis, providing theoretical references and practical
inspirations for brand innovation marketing strategies.
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